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b) @IS F : TSR HIA (10 HF)
(i) 130706 Y991 § @ 381 4 71 & IR S0 | Ideb 97 1 3 F1 8 |
(i) 1207w 5 991 4 G a1 8 Y941 & Ik AT | Y G972 37 FT & |
(c) @U@ : 9T FIvreT (50 HF)
) RE 712 35 7 8 #3110 5991 & I S0 | 59 97 1 3% HT & |
(i) 13T @7 J941 § @ 587 5 o] & I /90 | Ik o7 2 37 FT & |
(iii) QT 7@ 7 3991 4 & 675 J971 & IR AT | Jdb 97 8 37F FT & |
(iv) 13U 7TU5 Y941 § & 81 3 Fo1 @& I AT | Yk J97 5 37 F & |
(d) 3 J97-97 H 42 I97 J715T & 15779 T 30 J971 & 37X 37 & /
(e)  TY IoIl & 19315 9777/ @V F7T G&T HH H HIT |
) THTH GHT 3 T2 & |

WUE &
(TSR 19T ) (10 3T<R)

20 777 6 J9A1 H G [ebal 4 J371 & I o0 | IdH Jo71 3F FT 5 | Ix4=4

1. 8 Jehgeh Wl o oIl HHIIRgd § § hIH-H1 H&l Yche & ? 1

(A) Tt +TH
(B) W+ﬁm€ + T4
(C) T +14q

(D) el + 3

2. o9 famior § g Sie 787 2 | 1
(A) TSIEH
(B) w3

(C) FTHAHX

(D)  Yi3TeTeh

3. fA=fdRgd ¥ 9 SH-H 9m= IUHAT IrIdr 787 8 2 1
(A) Yad

(B) &3 (ge&d)
(C)  3AEAd

(D) =1 9Tt
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General Instructions :

Read the following instructions very carefully and strictly follow them :

(a) This question paper consists of two parts viz. Section A : Employability
Skills and Section B : Subject Skills.
(b)  Section A : Employability Skills (10 Marks)
(1) Answer any 4 questions out of the given 6 questions of 1 mark each.
(11) Answer any 3 questions out of the given 5 questions of 2 marks each.
(c) Section B : Subject Skills (50 Marks)
(1) Answer any 10 questions out of the given 12 questions of 1 mark each.
(11) Answer any 5 questions out of the given 7 questions of 2 marks each.
(111) Answer any 5 questions out of the given 7 questions of 8 marks each.
(iv) Answer any 3 questions out of the given 5 questions of 5§ marks each.
(d)  This question paper contains 42 questions out of which 30 questions are to
be answered.
(e)  All questions of a particular part/section must be attempted in the correct
order.
(f) The maximum time allowed 1s 3 hours.
SECTION A
(Employability Skills) (10 Marks)
Answer any 4 questions out of the given 6 questions of 1 mark each. 1x4=4
1. Which of the following is the correct shortcut to open a new workbook ? 1
(A) Ctrl+N
(B) Ctrl+Shift+N
(C)  Shift+N
(D) Ctrl+O
2. 1s not a green job 1n building construction. 1
(A)  Designer
(B)  Carpenter
(C) Insulator
(D)  Trainer
3. Which of the following is not a common entrepreneurial competency ? 1
(A) Initiative
(B)  Stubbornness
(C)  Persistence
(D) Information Seeking
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4. JTITYTOM qAT IO T Fid Tal &l HehdT | 1

(A) IdHE H @&

(B) €T GYAT Q&

(C) wd

(D) 3Iqqdl
5.  “3ATYA ITYAT hTA FAT T8l fhAT & 27 T kT Hal Tk YU | 1

(A) TIITcH

(B)  3TTCITcHS

(C) YU3ATcHsh

(D) hITcHS
6. ATIRYA SHthed TaRINal 7 | 1

(A) Gl

(B) AT

(C)  wraqul feear

(D)  3Taqe-
few 17 5 991 7 @ (81 3 3571 & 3T o0 | Y& JI72 3F H1& | 2%3=6
7. S@ e, WHERE T 3c9si hl il A i Hehd & ? 2
8.  SIYILOM qAT IcULUM o Teheal AR GIAl <l YT SATST | 2
9.  hi3 Atk Ueh Hishd G- ATl bl o Gohl & ? 2
10. TSI & 9 8¢ o TWN Hl Iod@ hifold | 9
11. IYUWAT S&IdTAl o foheal IR ATl 1 Iodd hiTau | 9

QUE @
(Taw = shivTe) (50 37F)

30 777 12 3991 § & 67 10 35791 & 3% 0 | 39 971 3% 7 5 | 1x10=10
12. THfIRgd 5 9 hIH-91 IcTTE o dwdl § gietord fodm SIrdr g 2 1

(A) TS

(B) o8 d™

(C) oS g

(D) AR g
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4, cannot be a source of motivation and inspiration. 1

(A)  Living in present
(B) Dreaming big

(C) Music

(D) Introvert

. Identity the correct kind of sentence for “Why haven’t you completed your
work ?”. 1

(A)  Exclamatory
(B) Imperative
(C) Interrogative
(D)  Declarative

6. 1s a basic personality trait. 1
(A)  Borderline

(B) Obsessive
(C) Emotional stability
(D)  Schizoid

Answer any 3 questions out of the given 5 questions of 2 marks each. 2567=06
7. How can ‘Green Jobs’ reduce greenhouse gas emissions ? 2
8. List any four seurces of motivation and inspiration. 2
O. How can a person become an active listener ? 2
10. State the steps to delete cells in a spreadsheet. %
11. State any four benefits of entrepreneurial competencies. 2
SECTION B
(Subject Skills) (50 Marks)
Answer any 10 questions out of the given 12 questions of 1 mark each. Ix10=10
12. Which of the following i1s included 1n the components of a product ? 1
(A) Branding
(B) Brand Name
(C) Brand Mark
(D) Trade Mark
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13. hE-HT O I dob SHHT hd AT IUNNT &l hIT ST Hedddi @&dT & ? 1

(A) 34T
(B) Hd
(C)  YeIdH
(D) T
14, Tashaehal adn fo=ma o fofw YA fohd TR shl @I ST ST & 2 1
(A) e
(B) SAU-qNEdI3Ne
(C)  uREa-sfie
(D) 394%F U & IS T8I
15. SUYRAT G Tite T T hid o H1Y hH-91 ‘P’ Taied 8 ? 1
(A) HeH
(B) &M
(C)  YeIdH
(D) ~ 3c4Ig

16.

(A)
(B)
(C)
(D)

BICIE)
SATHIH
e

TUER-I

w1\ B UTghl b 1Y TEQUT S o fIU Tay 9T, 36 q9n
faquehdl o - 9Tie & gr |

17. F=ffea o @ fraet =aan e Sfiaq 8 2

18. Toshd 9@ o TATHI o 70 HEIET ohi STHUNG hid dT S o foI¢ STIATRA

T8 WHIG ATl 8

(A) Tag=ma (qa1) WHI

(B) WS

(C) Yl.ud.Hl.

(D) w=RT (991) WHITd
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13. Which ‘P’ remains an intermediate till it 1s 1n not bought or consumed ? 1
(A)  Product
(B)  Price
(C)  Promotion
(D) Place
14. Payment to salesman and advertising are examples of which type of cost ? 1
(A) Fixed
(B) Semi-Variable
(C) Variable
(D)  None of the above
15. Which ‘P’ 1s associated with the satisfaction level obtained by a user ? 1
(A)  Price
(B) Place
(C) Promotion
(D)  Product
16. 1s - meant to create a lifetime relationship with customers
through their involvement with the marketer. 1
17. Which of the following has the shortest shelf life ? 1
(A)  Mobile
(B) Telephone
(C) Radio
(D) Newpaper
18. The strategy adopted to motivate and persuade the intermediaries to
make efforts to increase the sales 1s called 1
(A)  Pull strategy
(B) Budget
(C) PLC
(D)  Push strategy
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19.  ShaT a2 fashdl o ALY Jc&T 1di H hid FiEHfAd 8 2 1

(A) 3dIgeh
(B) WY
(C) HE™H Tl
(D) Ulgsh
20. 3cUTal <hl AMTH HIT o ToIq LR foham =1 gedt ghm 1
(A) AUk
(B) Q19
(C) 4
(D) TR gRI Mg
21. ey, fodieh, oieh fashdl A9 Heeht Tashdl 1 dehdT & | 1
(A) TMH
(B) 3dIq
(C) Y
(D) Hed
22, GAUIST 8 ST $ I adT 38k |1Y hl TTAT hT LUV HA
& foTu 3T il & | 1
23. 98 Uk HEAI H hd Hdl g a1 A1l ET H foashd ohar 7, 9t FTERum:
Af~H IYHAS & g &l § | 1
(A) ek fashdl
(B) HYIHY
(C)  oreh ToIshdl
(D) TERS TSl
30 70 7 3991 7 G (81 5 I¥1 & I 19T | Jedob J7 2 376 HT 5 | 2x5=10

24, 394 Ueh IUIC S H 30 & | I8 Taomg =00 § 8 | 39 =01 H 39k N

AT T TI9UE TOHITAT &)1 BT 2 999 shitaig, | 2
25. HATZGR HeI-MHERl WHITA o Toiu feashrl aitfeafaen shi =it sA13T | 2
26. Taawur o qI TT HIEIH i GHATST | 2
27. T LT & YhN <hl Gl IHEY | 2
28. TAYUGIcH® Hed-HERul Tafer sl JHTfad hid aTel Sl i THSTET | 2
29. TATGH (WE) H1Y il GHATST | 2
30. 39 a3 @med o1 AW foiRgu dom THESy SN hawl RIfed safhaAl o oI

I9h & ot fow g rffean-difen o afmfera 7= gman | 2

.336/B 8

@
&collegedunla;
India’s largest Student Review Platform

—



19. Who 1s in direct negotiation between buyer and seller ? 1
(A) Manufacturer
(B) Intermediaries
(C) Facilitating agencies
(D) Consumers

20. For the elastic demand of products, the Fixed Price will be . 1
(A) High
(B) Moderate
(C) Low
(D) As decided by the Government

21. could be the intermediaries, distributors, wholesalers and
retailers. 1
(A) Place

(B) Product
(C) Promotion
(D) Price

22. 1s the amount of money needed to acquire some combination
of goods and its accompanying services. 1

23. He purchases in bulk and sells in small lots but 1s generally away from
the ultimate consumers. 1

(A) ° Retailer
(B) Intermedrary
(C) Wholesaler

(D) Facilitating agency

Answer any 5 questions out of the given 7 questions of 2 marks each. 2x5=10

24. You launched a product. It 1s 1n ‘Growth Stage’. Which marketing

strategies will be adopted by you during this stage ? Describe. 2
25. List the conditions favouring ‘Skimming Pricing Policy'. 2
26. Explain the two level channel of distribution. 2
27. Llast the types of facilitating goods. 2
28. Explain factors affecting the differential pricing method. 2
29. Explain logistical function. 2
30. Name and explain the advantages of the mode of advertising which 1is

suitable for literate people only and does not contain any audio-video

element. 2
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/3T T 7 3991 § & 15781 5 F9H1 & I G0 | Jedsh J97 8 37 HT & | 3x5=15
31. SUHRRIAT o T HeI- T o Hg bl U HITT | 3
32. HoI-HYRU & STHR-HrI(-d 39l hl THSATST | 3
33. o9 QU1 Toshd Jadd H 3T’ Tq¢ <hiU | 3
34. 39 ALY H YEAN hioMT T Aieh Toshdl o THM & qAT IcAIG bl TJTH

ITed BT & | SUYRh HETEY a7 Tl H 3T TS hITY | 3
35. 3TN YehforT o Tt &9 o @ ST dTel Sehl ol GHTET | 3
36. ‘UEIH HR ! THIATST | 3
37. TRl I3l o (U Ta9uE WHITd &1 9uE Hifr | 3
f2T 710 5 3991 4 @ f5g1 3 3ol & I T | Ik FeT5 3 BT E 5%3=15
38. Tdshd Yadd o 329l <hl Tl hiT9U | 5
39. Tarsti Y faRivand ez | 5
40. TeHISUA AUl Hidehar o YR L I3 Sl AT(IhLUT SHIT | 5
41. ToRUT HIEIH Sl TF9 Hid T &H H T S Tl STHRRIAT § FTe(8d hRh

I HATSY | 5
42, 3IUIG I A YR Hid FHY I § T A dTel {99 STel hiRehl ol UM

11T | 5
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Answer any 5 questions out of the given 7 questions of 3 marks each. Ixa=15

31. Describe the importance of pricing to customers. 3
32. Explain market-related objectives of pricing. 3
33. Distinguish between advertising and sales promotion. J
34. ldentify the intermediary who i1s similar to a wholesaler and aquires the

title of products. Distinguish between the above intermediary and agents. 3
35. Explain the factors taken into consideration for useful packaging. J
36. KExplain the ‘Facilitating Function’. 3
37. Describe the marketing strategy of unsought goods. 3
Answer any 3 questions out of the given 5 questions of 5§ marks each. Gx15
38. Discuss the objectives of the sales promotion. 5
39. Explain the characteristics of Services. 5
40. Classify the goods on the basis of durability and tangibility. )
41. Explain factors pertaining to the consumers that should be considered

while seleeting the channel of distribution. 5]
42. Describe the various external factors to be kept in mind while deciding

the price of the product. 5
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