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MASS COMMUNICATION AND JOURNALISM

Yaper — 11

Note : This paper contains fifty (50) objective type questions ol two (2) marks each. All
questions are compulsory.

I.  According to crities, effects models are problematic as they are
(1} Rcal (2)  IHypothetical
(3) Traditional (4)  Normative
2 In communication, relational information 1s
(1} non-interpretative (2} uncritical
(3)  non-transterable (4) cmotional
3, Media of the third degree contain rocessed lorms of representation |
EIECCONa: o B P I
(1) personally (2)  impersonally
(3) digitally (4)  conventionally
4, Media texts are considered as
(1) passivc (2} static
(3)  dynamic (4)  negative
5, The theory ol frame analysis was developed by
(1} Erving Goffman (2)  Samucl Huntington
3y FE.Inglis (4)  Carl Hovland
6. Identify the researcher who distinguished the functions of mass media as manifest and
latent,
(1Y Robert Merton (2)  Charles W. Wright
(3) P.J. Tichenor (4y G, Tuchman
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Onc of the barricrs to persuasive communication is
(1} Income (2)  Level ol education

(3} Age (4) Religion

The most important imitation ol imformaton-flow theory 1s
(1) Message-centric (2)  Source-dominance

(3)  Channel problem (4)  Receiver-specilic

The organization, International Freedom ot Expression Exchange, 1s located in
(1} the USA (2) the UK
(3)  Australia (4) Canada

Section 499 of Indian Penal Code (IPC) contains the criminal ltability of
(1} copyright (2) contempt of court

(3) decfamation (4) scdition

In cases of copyright violation, the interlocutory injunction is considercd as a

remedy.
(1y Final (2y  Constututional
(3)  Non-conforming (4)  Discretionary

The object of the Press and Registration of Books Act, 1867, 1s merely to regulate
tor preservation of copies of books and newspapers.

(1) Printing presses (2)  Publishers

(3)  Printers (4} Authors

The memorandum to control the selection ol newspapers for _ by the Indian

covernment was challenged in the Calcutta High Court by print media during the period of
internal cmergency (1975-76).

(1) Public advertisements (2)  Newsprint gquota

(3)  Accreditation (4)  Government benefits

Paper-1I 4 JA-063-17
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The major stratcgy of participatory communication is

(1y  Government scheme (2} Top-down approach
(3) Information disscmination (4)  Dialoguce

L.os Banos School 1s assoctated with
(1} Cultwral communication (2)  Dcvelopment communication

(3)  Risk communication (4) International communication

A gquantitative aggregation of findings of many rescarch efforts will result in

(1y  Meta analysis (2)  Gatekeeping and unit analysis
(3)  Output analysis (4)  Input analysis

A construct 18
(1}  Incomplcte in presentation (2} A falsc statement

(3) A personal statement (4)  An abstract statcment

A discreet variable cannot be divided into

(1) wvalues (2)  phenomena
(3) groups (4)y  sub-parts

The difference between sample and population values will show

(1) therange (2)  the statistical significance
(3)  thc sampling crror (4)  the stratificd deviation

Which document desceribes your necded camera sct-ups 7
(1} Shot list (2)  Rulc of Thirds
(3)  Scripl (4)  Synopsts

The button at the top of the camera used to take the picture is called
(1) Shutter Speed (2y  Shutter Release
(3) Camera Body (4)y Lcns
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A text matter that accompanics a photographis __

(1} Headline (2) By-line
(3) Datc-linc (4) Cut-line

A premium rale for a special position to advertuse 1s known as

(1Y Make-good rate (2)  Impact rate
(3)  Mandatory rate (4y  Loading rate

Communication audit 1s commonly cmployed in the ticld of

(1)  Advertising (2)  Public relations
(3)  Newspaper publishing (4)  Broadcasting

Gravure printing method 13

(1}  Black and white only (2) Intaglio printing

(3)  Thermal printing (4)  Flexographic printing
RGB colour model 1s known as colour modecl.

(1y  Additive (2y  Subtractive

(3)  Restrictive (4)  Non-active

Robert Gunning’s readability formula attempts to 1dentify the level of

fexl.
(1) Fog (2)  Exccllence
(3)  Codilication (4y  Abstraction

prepp
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_Ina piece of

Assertion {A) : In the practice of his or her professional activitics, a public rclations

practiioner should respect the collective dignity of the publics, but not of

individuals.

Reason (R) : It is his/her responsibility to deal properly with cveryone around that

includes colleagues, employer, media and public at large.
Codes :
(1} Both (A)and (R) are true.

(2)  Both (A) and (R) are true, but (R) 15 not the correct explanation of (A).

(3)  (A)is true, but (R) 1s falsc.
4y (A)is false, but (R} 1s (rue.

Paper-II 8
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Assertion (A) : A public rclations practitioner should maintain the highest level of
professionalism to achieve the specilic targets identified.

Reason (R} : For this, he or she should manage and manipulate the media outlets.
Codes :

(1} Both (A)and (R) are true.

(2)  Both (A) and (R) are true, but (R) 1s not the correct explanation of (A),

{3y (A)istrue, but (R) s false.

(4y  (A)1s falsc, but (R) 1s truc.

Assertion (A) : The impact of paid sales message 1s an addiional worry for marketing
communicators.

Reason (R) : The mcreasced commercial contents in mass media make the audience tunc
them oul because of their noise level.

Codes :

(1)  Both (A) and (R) are truc.

(2)  Both (A) and (R) are true, but (R) 1s not the correct explanation of (A).
(3)  (A)is true, but (R) 1s falsc.

(4y  (A)is false, but (R) 15 true.

Assertion (A) : The concept of lincar modernisation is still popular among power clites
across the globe.

Reason (R) : It helps them expand and sustain their hold on powcer by their control of
capitalistic means.

Codes :

(1)  Both (A) and (R) are truc.

(2)  Both (A) and (R) are true, but (R) 1s not the correct explanation of (A),
(3)  (A)istrue, but (R) s false.

(4y  (A)1s falsc, but (R) is truc.

Paper-1I 10 JA-063-17
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Assertion (A) : RTI has become a new source of news and information.

Reason (R) : Earlicr covernment officers were not allowed to provide information to
Jjournalists.

Codes :

{1y Both (A)and (R) are true.

(2)  Both (A) and (R) are true, but (R) 1s not the correct explanation of (A),

(3)  (A)is true, but (R) 1s falsc.

(4y  (A)is false, but (R) 15 true.

Assertion (A) @ Single screen cinemas are disappearing fast in India.
Reason (R) : Becausce malls arc being constructed in their place,

Codes :

(1)  Both (A) and (R) arc truc and (R) 1s the correct explanation of (A).

(2)  Both (A) and (R) are true, but (R) 1s not the correct explanation of (A),
(3)  (A)istrue, but (R) s false.

(4y  (A)is false, but (R) 15 true.

Assertion (A) : Radio plays are different from TV plays because radio plays have no

actors 1 them.
Reason (R) : Because radio 15 a blind medium.
Codes :
(1} Both (A) and (R) are correct, hut (R} is not the correct ecxplanation of (A),
(2)  Both (A) and (R) are correct and (R) 15 the correct explanation ol (A).
(3y  (A)i1s correct, but {R) 1s false.
(4) (A} is false, but (R) 1s correct.

Assertion (A) : Citizen journalism is different rom professional journalism.

Reason (R} : Profcssional journalists do not use social media to disscminate their storics.
Codes :

(1} Both (A) and (R) are correct, hut (R} is not the correct explanation of (A),

(2)  Both (A) and (R) are correct and (R} 15 the correct explanation ol (A).

(3)  (A)is true, but (R) 1s falsc.

4y (A)is false, but (R) 1s truc.
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36. Identify the chronological scquence of tfollowing AIR broadcasts :
(1Y ¥Vividh Bharatht, School broadceasts, External services, Rural broadceasts
(2 School broadcasts, Rural broadeasts, Vividh Bharathi, External services
(3)  External services, Vividh Bharathi, Rural broadcasts, School broadceasts

(4)  Rural broadcasts, External services, School broadcasts, Vividh Bharathi

37. Identify the correct scquence of the following codes :
(1} Hays Code, Fairness Doctrine, Code ol Athens, ASCI Code
(2)  ASCI Code, Hays Code, Fairness Doctrine, Code ol Athens
(3} Fairness Doctrine, Code of Athens, ASCI Code, Hays Code

(4y  Codc of Athens, ASCI Code, Hays Code, Fairness Doctrine

38. Identify the correct scquence of feminist media perception advocates :
(1) Margaret Gallagher, AN, Valdivia, G. Tuchman, Betty Friedan
(2) AN, Valdivia, G. Tuchman, Betty Friedan, Margaret Gallagher
(3)  G. Tuchman, Betty Friedan, Margaret Gallagher, A N. Valdivia

(4y  Betty Fricdan, G. Tuchman, Marecarct Gallagher, A.N. Valdivia

39. Identify the correct scquence of following news agencics that operated in India :
(1) Free Press, Reuters, Associated Press ol India, United Press of India
(2} Reuters, Assoctated Press of India, Free Press, United Press ol India
(3 Assoctated Press of India, United Press of India, Reuters, Free Press

(4y  United Press of India, Reuters, Associated Press of India, Free Press

40.  Write the correet chronological order of the following social media plattorms ;
(1) Linkedin, lacebook, youtube, twitter
(2} lacebook, youtube, twitter, [inkedin
(31 youtube, twitter, Linkedin, lacebook

(4y  twitter, Linkedin, facebook, voutube
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41. Match List — I with List = II :

List -1

(Effect)
a.  Cognitive cffect i
b.  Affective effect 1.
& Conative cffect 1.
d.  Third-person effect  1v.
Codes :

a b C d

(1) 1 1] ] Y
(2y v ] 1
(3 1 v 11 11
4y v 1 ]

42. Match List — I with List =11 :

List -1
(Concept)
a.  Media litcracy
b.  Media grammar
¢.  Laugh track
d.  Sub-text
Codes :
a b C
(ry v I ]
2y i v i1
(i il 1 i
(4) [ v

Paper-II

—a

d

1

1V

1]

List =T
{(Realm)
Behavioural realm

Beliel realm
Knowledge realm

Motuvational realm

List — 11
(Explanation)
Uscd 1n television sitcoms
How media presents itsell
Implicit message

Critically analyzing media contents
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43.

44,

Match the following :

prepp
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List -1 List — 11
{Author) (Book)
. Baxter and Babbie 1. Muass Media Research @ An Introduction
h. Baran & Davis 1. Theortes of Human Communication
c.  Littlejohn i, Mass Communication Theory : Foundation,
Ferment and Future

d. Wimmer and Dominick 1v.  The Basics of Communication Rescarch
Codes :

o b C d
(1) v il 11 1
(2) 1 1 v 11
(3) 1 I\ 11 1l
(4} 1 111 1 IV
Muatch the following tag line :

List -1 List — I1

(Brand) (Tag Line)
. Telenor 1. Smart Phone
b.  Vodafonc i1 Digital Life
i Vivo . Power 1o You
d.  Jio v, Lafe lull Parsa Vasool
Codes :

il b ¢ d
(1y 1v i I 11
(2} 1 1 iv il
(3} 1 v 111 1
4y 1 1 1 1V

Match List — T with Tast — 11 :

List -1 List - II

(Author) (Contribution)
a.  F.de Saulfure 1. Sign categories
b.  LA. Richards i1, Profusion of signs
& CH G Piere m.  Referents
d.  George Gerbner 1v.  Media precepts
Codes :

i b ¢ d

(1) I i v
(2) v i 11
(3) 1 ] AL
(4) i 11 iv il

Paper-II
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Read the following passage and answer questions from 46 to 50 :

Brands have been around since ancient times. In 3000 BC, in Ancient Egypt, symbols
were used o wdentily the bricks leading to pharaoh tombs; in 2000 BC, in ancient Palestine,
signs were employed o distinguish pottery. The word brand comes from the Old Norse word
brandr (North Germanic language of the Scandinavian pcoples prior to 1350 AD) which means
‘to burn” or, morc specifically, to mark livestock., According to a widely accepted definition, a
brand 1s a name, term, sign, symbol, or design, or a combmation ol these elements imtended to
wdentily and differentiate a product mn the minds ol concerned subjects. According (o this
definition, there are four ingredients which characterize a brand. Firstly, a brand consists of
names, symbols, designs, or any other feafure, which constitute its brand clements. These brand
elements reler to the logotype, packaging and other tangible constituent parts ol a product.
Secondly, brands identify and differentiare u branded product, both roles bemng the fundamental
functions of a brand. A brand identifics the goods and services of a seller and attests the
product’s source. Identification 1s objective; it relies only on the capacity of names, symbols,
designs and any other external cue to describe or msinuate where the offering comes from.
Other than the purpose ol identification, a brand differentiates the seller’s offering from that of
competitors. Contrary to identification, differentiation is subjective and depends on consumers’
pereeptions, attitudes and behaviour towards the brand. Differentiation docs not occur just
because the name or logotype on a product is distinet from that ol competitors; differentiation
implies that consumers percetve differences among brands in a product category. Therelore, 1t 15
possible that a brand namc or logotype identifics a product but docs not differentiate it from
compctitors. For cxample, brand name mentions product catceorics such as writing pads,
rubbers, lelt up pens. markers and photocopy paper, where brands, despite having distinctive
brand elements, do not differentiate. Hence, brand elements per se do not differentiate. In short,
both functions arc nccessary and only when a brand identifies and differentiates a product is it
possible to talk about a branded product. Thirdly, brands involve products. Products, in a wide
sense, reler not only o physical goods and services, but also o experiences, relatlers and
distributors, events, people, geographical locations, properties, organizations, mlormation and
ideas. Hencee, almost everything can be branded, as some wcell-known branding cases confirm,
For example, a number of physical goods, once considered commoditics, have been successtully
branded 1n recent years. Also “products’ such as sports, political candidates and religions are
actively branded today. Lastly, a brand’s identification and differentiation tunctions occur in the
minds of the subjeets concerned. A brand s thus ultimatcly something that resides in the

subject’s memory.
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46.  What is the intended use of a brand 7
(1) To burn every product
(2)  To purchasc livestock
(3)  Toemploy distinguished potters

(4)  To differentate the product in the minds of consumers

47.  What purpose does the brand serve 7
(1} Toidenufy the product’s source
(2y  To create more brands in the market.
(3)  To mcrease more marketing channels.

(4y  To grve good names to products.

48,  Whalt can brands do other than identufication ?
(1Y They offer free gifts,
(2)  They are an attractive logotypes.
(3)  They solicit frequent sellers.

(4)  They diffcrentiate the selling price of onc brand to another,

49.  What 1s the advantage ol a brand 7
(1} Provides information and 1deas.
(2)  Provides disinformation about a product.
(3)  Encourages relationship betwecen scllers and retailers,

(4y  Prompts impulsive buying,

50, What 1s the ultimate purposc of a brand 7
(1} It resides in subject’s memory,
(2)  Ttencourages creative ideas.
(3) Tt dcecides the future of political candidates.

(4) Itdrives people into depression.
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