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MASS COMMUNICATION & JOURNALISM
Paper — 111

Note : This paper contains seventy five (75) objective type questions of two (2) marks cach. All

questions arc compulsory,

1.  Scnsational, often trresponsible journalism 1s identified as
(1} Parachute Journahism 2y Yellow Journalism

(3) Neco-Journalism (4)y Party Press

2. The ability to access, analyse, evaluate and communicate media messages is known as
(1y  Cultural eriticism (2y  Crincal theory

(3)  Meoedia dependency (4)y  Media literacy
3. Decterminist and instrument vicws of media scc them as purveyors of
(1y  Tolerance (2}  Harmony

(3)  Prosperity (4)  Violence

4. Thecory based on empirical observation guided by the scientific method 1s

(1) Post-positivist Theory (2} Hermeneutic Theory
(3)  Grounded Theory (4)y  Axiology

5. When codes of communication are not meaningfully shared, it Ieads to
(1}  Physical noisc (2 Mechanical noisc
(3)  Semantic noise (4)  Psychological noise

6. A type ol theory that describes an ideal way lor media systems o be structured and

operated 1s referred to as
(1Y WValue system (2)  Normative theory

(3)  Scientific theory (4)y  Archaic theory

Paper-111 2 JA-063-17
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1.

12,

13.

14,

The area ol cover provided by broadcast media 1s referred o as

(1} coverage map (2)  market arca
(3)  media depth (4y  audience arca

In communication, syllable structure is technically called

(1) paradigmatic (2)  syntagmatic
(3) paraglyphic (4) idcographic

Media of the second degree were dependent on
(1y oral distribution (2)  technical reproduction

(3)  handwriting (4) internal distribution

Hicrarchy of cffects modcl is a theory related to
(1) social marketing (2) nternational communication

(3)  public relations (4)  political communiation
In communication, cognitive dissonance brings about psychological
(1) Adjustments (2)  Dynamism

(3}  Conflicts (4)  Passivity

In communication, content information 1s

(1) meaningless (2)  emotional
(3)  non-receptive () lactual

The answerability modcl of media accountability prefers

(1) Administrative aggression (2)  Negotiation
(3)  Non-material penalty (4)  Moral binding

The researcher’s attempt to explain the elfects at a cultural or societal level 1s deseribed as

(1Y Macroscopic Theory (2} Microscopic Theory

(3)  Media action Theory (4)y  Mhid-level Theory

Paper-1I1 4

JA-063-17

prepp

Your Personal Exams Guide



Www.prepp.in

1.

1.

12,

13.

14,

STV (SiTEERTe) HiTSaT T I A & 1 FeieriEa # § a4 el S § 2

(3)  TITeAT B TR (TiieE 2 (4y  SEEYF &g

TT T 9Iee W shi GYFAT ST deh=eh] 91T § el ST &
(2) Teemien

™ 5 -

(4) eTEleTITEE

Fevf 21 i sifeen Frffin 5 @ fae o anfar o -

(1) Tiigs fao (2) TR T

(3) BEAAM (4)  arrEres foawer

TS T e FtefEs ¥ 9 Bmed Tt MEm € 7

(1) ¥ e (2) STTRIEE TR

(3) ST (4) T e

AR T GFFETF ST & Feeaey TR IO BATE |
(1) wEEEA (2) TR

Fa

(3) ZHE (4) TATsEEaT

(1) Foas (2) AT
(3) & (4) TERE

AITS2 % STl o STRalacd JaH & aIe &

(1) Tl SRR (2)  EEETT

(3) TR-HNEH TS (4) +fae aTega

TITeERTeTa = TIAITSTeR €T U UTE 2] ST S 3 Tt Sisseial 3 WA s &l S E

(1) ®F TR fagi (2) e AR fa

(3) Hifsar TgeT Tagid (4) TR TEi

JA-063-17 5

Paper-IIT

prepp

Your Personal Exams Guide



www.prepp.in prepp

16.

17,

19,

240

21.

22,

Your Personal Exams Guide

A Normatuve Theory combining aspects ol hibertartanism and social responsibility theory

1S
(1}  Eastern belief (2y  Latin American value
(3)  Waeslern concepl {4y Plurahism

The direct mechanical reproduction of behaviour 15 known as

(1) Imitation (2)  Cognition
(3) Impact 4y Stumulus

Absolute and qualihied privileges are discussed under
(1} Lecgislative protection (2)  Criminal law of justicc

(3)  Civil law ol torts (4)  Delence ol India Rules

Media institutions manulacture

(1Y Markectable goods (2)  Meaninglessness
(3)  Representations (4) Development

The 1dea that “media allfect others, but not me™ 15 called as
(1} Personal cffect (2)  Sccond person effect

(3)  Third person ellect (4)  Demonstration ellect

Who 1s the author of the book, "Durbar™ ?
(1) Tavleen Singh (2)  T.N.Ninuan
(3} Arun Shourie (4y  Barkha Dutt

A scarch for truth through accurate observation and interpretation of fact 1s described as
(1y  Method of mysucism (2)  Method of tenacity

(3)  Method of authority (4y Method of science

The prevailing thought or theory of the time 1n a scientific discipline 1s identified as

(1) Domnant paradigm (2)  New paradigm
(3)  Alternative paradigm (4)y  Impactless paradigm

Paper-IIT 6 JA-063-17
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24,

26.

27.

28,

29,

(1) The postal benelt (2)  The private donations

(3)  The state subsidy (4)  The frec quota of newsprint

When a company moves sideways buying across different media, 1t 1s called

(1) Expressive integration (2)  Natural integration
(3} Latcral integration (4y  Collective integration

The civil law of defamation in India is basced on

(1) Amenican common law (2)  French common law
(3)  Russian common law (4)  English common law

Working journalists have the right to
(1Y Torm trade unions (2)  defame any one

(3)  spread rumours against celebritics (4)  support unfriendly countrics

"Another Development™ also means

(1) cultural subjugation (2)  surplus revenue generation
(3)  sustainable development (4)  sidestepping cultural ecology

The controlled embedding of journalists in the armed lorces was lirst invented by

(1} the United States (2)  the United Kingdom

(3) the United Arab Emirates (4) the Philippines

The 1dea that media penetrate people’s minds and nstantly create elfects 1s named as

(1) agenda-setting (2 wviolence on the media
(3} magic bullet theory (4)  personal elfect

Paper-II1 8
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30, Communication for sustainable development 15 1ol
(1) positive (2)  motivational

(3)  ncutral (4y  accountable

31. Pancl studies are used to mcasure the same sample of subjects at different
(1y lLocations (2} Siuations

(3) Lecvels (4y  Points of time

32. Cohort analysis 1s largely used in

(1) lLanguage research (2)  Symbolic research
(3)  Promotional rescarch (4y  Advertising rescarch

33. Politcal affiliation is an example tor
(1) Contmmuous variable (2) " IDiscreel vaniable

(3)  Anccdotal variable (4) Non-continuous variable

34. In order to provide the illusion of movement, at what speed (frames per second) 18 a sound

Olm usually projected ?

(1y 161tps (2) 24 1ps
(3) 20 1Ips (4) 18 Ips
35, Which aspect of the movie has become virtually 100 percent digital ?
(1) Shooting (2)  Projecting
(3) Editung (4y  Distribution

36. Where can you view your editing progress in the video software ?

(1) Editing effects lolder (2)  File Folder
(3)  WVideo Clips (4y  Timeline

37. Shooting scenes and interviews with two cameras 1s known as
(1y  Double shoot 2y Cross shoot

(3} Clinical shoot (4) Combine shoot

Paper-IIT 14 JA-063-17
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Media contents” ow 1s directly related to

(1) Intcrnational rclations (2)  Media production
(3) Languagc supcriority (4)  Economic power

Which of the following arc online advertisement methods through which advertisers

atlempt to drive trallic to Internet sites ?
(13 Banner 2y CPM
(3) SHO (4) CPC

All of the following are top-level domains, excepl

(1}  .com 2y mil
(3) .amy (4)  .org

What 1s the ideal angle for a table top microphone to be placed belore the speaker ?

(1) 60° ) 50°

(3y 707 (4) 807

What should always be considered while filming a shot ?
(1) Baltery power (2)  Shot hist

(3} Sound (4y  Rule of thirds

The present perfect tense used in a broadcast copy creates the phenomenon of

(1y  Proximity (2)  Fragmentation

(3)  Immediacy (4y  Stalencss

Onc of the major clements of a traditional public relations programme is

(1) Limiting expenses (23 Authoritarian observation
(3)  Situation analysis (4)y  Income ceiling

Paper-111 12 JA-063-17
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A good brand advertisement concentrates on

(1) Multiple selling 1deas (2)  Two selling 1deas
(3)  One selling 1dca (4)  Scattered sclling 1dcas

A special offer to the consumer contained in the body copy of an advertiscment 1S

identified as
(1} Extra offer (2)  Extended offer

(3)  Burned offer (4y  Creative offer
Advertising 1s an acuvity that stands for the 1deology of
(1) power politics (2)  social control

(3)  narcissism (4)  market place

In printing, a colour without shades or tones 18 considered as

(13 Solid colour (2 Flat colour
(3)  Single colour (4y  Straight colour

The amount ol money allocated lor the promotion of a brand 1s called
(1Y Promotion spend (2)  Advertising appropriation

(3)  Exposure expense (4)  Adveruising allocation

Assertion (A) : Media ethics are reflected through several enlightenment assumptions that

cmphasise moralistic and democratic philosophy,

Reason (R) : The cnlightenment Icgacy docs not insist on rational thinking and

autonomous sell-regulation.
Codes :
(1} Both (A)and (R) are true.
(2)  Both (A) and (R) arc true, but (R) 1s not the correct explanation of (A),
(3)  (A)istrue, but (R) 1s false.
(4)  (A)is falsc, but (R) 1s truc.

Paper-1T1 14 JA-063-17
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i

(3) TR (4) TR =

0T T WS-TTEE STreT 2-TEd I i AEietEa T 9wy qe S
(1y Zmam (2y &7 I

(3) TSI M (4) TTeT A

Rl SIS o WaEe 2 ST TR ol [eTarEe o ¥ 7 5 & ST 7 2

(1) werge = (2) Tormm T

(3) GRS (FHURR) & (4) TasmeA 31ee

sifvreRe (A) : Hifear & Afas f9gid 37 A= 99 2mad qarq= & Ay F TerErd g
7, T STashamaTEl ST SHaiae g9 Y Y T S e o

A% (R) : T 1 farad 7 faaspur Toae 31 el - faiaewm= w5 =51 50 sier & |
T

(1) (A)3(R) ST T 5 |

(2)  (A) 2T (R) ST TR &, R (R), (A) 31 TR =T 81 & |

(3) (AT BFa(R) T & |

(4)  (A) o g, RO (R) T & |
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Assertion (A) ¢ Media history will not achieve concrete status as a primary scholarly
locus in the present day circumstances.

Reason (R) : Until it develops a common set of problems and its own vocabulary as the
term ‘media’ itself 1s fluid today.

Codes :

(1} Both (A)and (R) are true.

(2)  Both (A) and (R) are true, but (R) 1s not the correct explanation of (A).

(3)  (A)istrue, but (R) 1s false.

(4y  (A)is false, but (R) s true.

Assertion (A) : Media outlets provide prelerential treatment to corporate houses mn their
news production.

Reason (R) : The internalisation of values 1s done through institutional practices by
promoting sclf-rceulation,

Codes :

(1)  Both (A) and (R) arc true.

(2)  Both (A) and (R) are true, but (R) 1s not the correct explanation of (A).

(3y  (A)is true, but (R)1s false.

(4y  (A)is false, but (R) s true.

Assertion (A) : The global news [Tow has not been able o affect the news values of the
developing countries.

Reason (R) : The developing countrics have a strong cultural backeround and their own
valuc systcm,

Codes :

(1)  Both (A) and (R) arc truc.

(2)  Both (A) and (R) arc true, but (R) 15 not the correct explanation of (A),

(3y  (A)is true, but (R)1s false.

4y (A)is false, but (R)1s true.

Assertion (A) @ The ‘unreal’ guality of digital mformation has lar-reaching effects for
audiences, media companies, and the soctety.

Reason (R) : The digital media mformation has netther physical presence nor time
barriers.

Codes :

(1)  Both (A) and (R) arc truc.

(2)  Both (A) and (R) arc true, but (R) 1s not the correct explanation of (A),

(3)  (A)is true, but (R) is falsc.

(4)  (A)is falsc, but (R) 1s truc.

Paper-TIT 16 JA-063-17
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BT (A) ¢ 27T & T § eI w1 SR U et sifgerdr i TewE U el e
qFAT T |

T 1 o e e e e S e e e T R
FAME |

A

(1) (A) 3R (R) 5 W1 & |

() (A) 3R (R) 3 T T (R), (A) F1 T e

(3)  (A)TRIE, THT (R) T 7 |

(4)  (A) T & S (R) T

ATHT (A) @ TifEaT 270 TH=R 70T T MR 5T &l STaar=el 5al & |

% (R) : T-fafrre o1 wrgren o wreafes vl & mer @ gesi @ arfadifoa feren s &
ohd :

(1) (A) (R T TETE |

(2)  (A) IR (R) =T WET &, TR (R), (A) T TeT =2 T8l € |

(3) (A)TEIE T (R) AT & |

(4)  (A) TR 7, T (R) TRIE |

ATHIT (A) : ATvTF TOTEE Felle [Ferarsiier S9T o THreR Tedl O Uit e T8l $161 910 & |

e (R) : ferebraeiicT eif 1 W9 Wi JRfH eTal & A STeh! 370+l G Fomedl 81 & |
A

(1) (A) 3T (R)ZFATHBI & |

(2} (A} R (R) TFAT W21 €. AT (R), (A) T TR =0T 21§ |

(3) (A)TEE, T (R) Ta ¢ |

(4 (A)TIEE 7, AT (R) T21 T |

BT (A) 1 IR STTFRRT T ST (STITCT)” TOTerT T SeEeeh, Hiigar w2
2T THS U T e Ug T § |

TH (R) : AR ditean ST s J o Ao ST 9 Ui 2 £ =97 & ST hE 9u o
PIGECR

FT:
(1) (A) 3R (R)IHITEl & |

(2)  (A) 3R (R) 5FT Wel &. & (R), (A) I Tel AT el § |
(3)  (A) TR &, T (R) TAT & |
(4) (A)Ter &, Fa(R) T & |
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Assertion (A) : In technological histories, the media seem (o continually drift as

signifiers.
Reason (R) : Because media are instruments of “mass impression’,
Codes :
(1)  Both (A) and (R) arc truc.
(2)  Both (A) and (R) are true, but (R) 1s not the correct explanation of (A).
(3)  (A)is true, but (R) is falsc.

4y (Ayis false, but (R)1s true.

Assertion (A) : The early analysis of media treatment of women amounted to therr

‘symbolic annihilation”.

Reason (R) : Because ol power structures, women were systematically sub-ordinated and

in knowledge production, women are objects instcad of active subjects.
Codes :
(1)  Both (A) and (R) arc true.
(2)  Both (A) and (R) are true, but (R) 15 not the correct explanation of (A).
(3)  (A)is true, but (R) is falsc.

(4y  (A)1s falsc, but (R) 1s truc.

Assertion (A) + Mass media technologies create conditions ol political possibilities.

Reason (R) : Mediated messages propel public scrutiny and debate ol 1ssues by providing

a public forum.
Codes :
(1)  Both (A) and (R) arc truc.
(2)  Both (A) and (R) are true, but (R) 1s not the correct explanation of (A).
(3)  (A)is true, but (R) is falsc.

4y (A)is false, but (R)1s true.

Paper-IIT 18 JA-063-17
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ATHTT (A) @ TR SRTE § AT g B € o wilea S o w0 § A 9 3
A & | TR |rE 3

Tk (R) : T Fif<a “OfEs ara” i g & |

whe s

o

(1) (A) IT(R)ZH FET& |

(2)  (A) 3R (R) FT Wal &. & (R), (A) I Tel A2 &l § |

(3)  (A) TR &, T (R) TAT & |

(4) (A)Ter §, fHa(R) T & |

AHIT (A) : TSI g ARATS i TORd [FU I T IRNIF [Oveyor 396 UeiRedd
TaFeT % TWE A7 |

Fl'é'? {R) s K ?:T %;-I{T-HI ?\F ERER J-IT‘%MIEi‘rﬁ E{ e &qe T % e ;«}t{&’-ﬂﬂ{yj T gT =TT 7 \ﬂ:rl_{k_‘l'l_rf
JEIRT T AT ohl T THE S ] AT B TS AL |

(1) (A)IR(R)ZATET & |
(2)  (A)FR(R) TAT Wl €. fh (R), (A) o1 T 24wl T8l ¢ |

(3) (A)TRTE T (R) TAT & |

(4) (A) 7o, fFa(R) T & |

AWHAT (A) 2 TS (SHUTF FeAH) o1 FRITHI] & Foleasy To=iid Seaara H
Tertd 3o &l & |
T (R) & 354 @1e] TR | Ere Tl oI Taut o aie-faee s we T Suee T Serdl

%FITJ‘IF %rl
e :

o

(1} (A) ST (R) T TR E |

(2)  (A) 3R (R) TMT Fel €. 7R (R), (A) i Hel T el & |

(3) (A)TRTE I (R) TAT & |

(4) (A) e g, fFa(R) T & |
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Assertion (A) : Opinion polls and surveys are although valuable, are least preferred by PR

persons.
Reason (R) : These are not expensive for routine public relations practice.
Codes :

(1)  Both (A) and (R) arc truc.

(2)  Both (A) and (R) are true, but (R) 15 not the correct explanation of (A).
(3)  (A)is true, but (R) is falsc.

(4y  (A)as false, but (R) 15 true.

Assertion (A) ¢ The emerging mtellectual trends aim at new philosophical underpmnings

for viable media ethics.

Reason (R) : Reconceptualisations of speech [reedoms bring citizens from the margin 1o

the centre for positive human rights to communicate.
Codes :
(1)  Both (A) and (R) arc truc.
(2)  Both (A) and (R) are true, but (R) 15 not the correct explanation of (A).
(3) (A} is true, but (R) 1s false.

4y (A)is false, but (R)1s true.

Assertion (A) @ Television does not make audiences think critically, pause and also

reflect.

Reason (R) : Because cach television programme 1s immediate, dynamic and temporarily

cngaging,
Codes :
(1} Both (A) and (R) are true.
(2)  Both (A) and (R) arc true, but (R) 1s not the correct explanation of (A),
(3)  (A)istrue, but (R) s false.

(4y  (A)1s falsc, but (R) 1s truc.

Paper-IIT 20 JA-063-17
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ATTHTT (A) : AT T T TeAI0T TEeY0T & o TSI STEwe hidl gRT T9= T2l
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T (R) 2 AT S99 & BOE O 9% 0 B9 A g & |

e :

o

(1) (A) IT(R)ZH FET& |

(2)  (A) I (R) 5EI Hgl &, &6 (R), (A) & Hel &1 61 § |

(3)  (A) TRl E TFT (R) T 7 |

(4)  (A) 7o &, ol (R) T8l & |

ATHIT (A) @ I U Allgeh TN T 18 W FiT2a1 el & o0 T0 gl SF=-red

rel ST &A1 & |

T (R) : AT R F R FEO 35 e e g § S A G

OTTeTERRIT 5 S T § 9eH 8 U |
e :

o

(1} (A) 2T (R) T T E |

(2)  (A) 3T (R) =H1 W& &, &g (R), (A) & TeT I 781 § |
(3) (AR e T (R) TAT € |

(4)  (A) 7o &, TR (R) WRT € |

R (A) 2 ZoliaerT o AT H 59 THT=eqs ©F § 6= 73 31T M=ead 799 i °
T 78] BT U & |

% (R) : il Heeh SelilersT ShIshy archlictsh, Taur 2 3R] ©9 § i i T &
&R A § |

ohd :

(1} (A) 2T (R) T T E |

(2)  (A)FR(R) TAT Wal €. fhe (R), (A) o1 T 2amear 8l ¢ |

(3) (AT g (R) e & |

(4)  (A) 7o &, TR (R) WRT € |
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Find out the correct sequence of the following theories ;

(1}  Dependency Theory, Culuvation Theory, Critical Theory, Uses and Gratitications
Theory

(2)  Uses and Gratifications Theory, Critical Theory, Dependency Theory, Cultivation
Theory

(3)  Critcal Theory, Uses and Gratificatons Theory, Dependency Theory, Cultivation
Theory

(4) Culuvaton Theory, Critical Theory, Dependency Theory, Uses and Gratlicatons

Theory

Find out the chronological sequence of following film producers of India :
(1Y F.B. Thanawala, Hiralal Sen, LLF. Madan, H.S. Bhatvadekar

(23 H.S. Bhatvadckar, F.B. Thanawala, Hiralalsen, J.F. Madan

(3)y  Hiralal Sen, J.F. Madan, H.S. Bhatvadekar, F.B. Thanawala

(4y J.F. Madan, Hiralal Sen, F.B. Thanawala, I1.S. Bhatvadekar

Find out the correct sequence of the following organizations ;

(1} NPA, IENS, AINEC, II.NA (2} IENS, AINEC, 11.NA, NPA
(3)  AINEC, ILNA, NPA, IENS (4) ILNA, IENS, AINEC, NPA

Find out the corrcet scquence of following newspapers :

(1) India Garzette, Calcutta Garette and Oriental Advertiser, Bengal Journal, Bombay
Herald

(2)  Calcutta Gazette and Oriental Advertiser, Bengal Journal, Bombay Herald, India
Garetle

(3) India gazette, Bengal Journal, Bombay IHerald, Calcutta Gazette and Oricntal
Advertiser

(4)  Bombay Herald, Bengal Journal, Calcutta Gazette and Oriental Advertiser, India

Garzelle

Find out the correct sequence of following films :

(1} The Wrestlers, Poona Races, Taboot Procession, Coconut Fair
(2 Poona Races, Taboot Procession, The Wrestlers, Coconut Fair
(3}  Taboot Procession, Coconut Fair, The Wrestlers, Poona Races

4y  Coconut Fair, Poona Races, The Wrestlers, Taboot Procession

Paper-1T1 22 JA-063-17
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66. Match the following .
List -1
(Instrument)
(a)  Phonograph
(by  Ceclluloid
(c) Video Camcra
(dy  Film Camera
Codes :

(a) (b) (c) (d)
(1y (1y (1) () (v)
(2)y vy () (1) (1)
(3y  (ui) (v)y () (1)
4y vy (ui) () (1)

7.  Match the List-1 wiath Last-11 ;

List =1

(Author)
(a)y  John Fiske
(h)  Herbert Schiller
(c) John B. Thompson
(dy  Greg Philo
Codes :

(a) (b)y (o) (d)
(y () vy iy )
2y (v) (1) (1) (1)
(3) (o @) (v) @
(4 (1 Gy () (v)

68. Match the following .

List — 1

(Brand)
(a)  Phillips LED lights
(b} Skoda

(¢c) Ford
(d)y  Brnidgestone Tyres
Codes :

(a) (b)y () (d)
(1y (ivy (ui) (1) (1)
(2y (1) (1 (v) (u)
(3y (n ) () (v)
(4y  (uny vy (1) (D

Paper-1I1

(1)
(ii)
(iii)
(1v)

(i)
(11)
(iii)

(1v)

List — 11

{Inventor)

Wordsworth Donisthrope
John Logic Baird

George Eastman

Thomas Edison

List - 11

(Concept)

Audicnce Perception of reality
Semiolic power
Corporatisation ol culture

Social Theory of Media

List — 11

(Tag line)

Your journey our puassion
Gio further

[ts simply clever

Inmovaton and You

24
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66,  TEI-1 T GA-11 FH GHGT HITT |

(a)
(b)
(¢)
(d)
T4
(D
(2}
(3)
@)

-1

A
A s om

o 5
R =R

(a) (b) (o)
(i) (i) (i)
(v) (i ()
Giny (v (i)
(v) (i) (i)

(i)

(1)
(111)
(1v)

(d)

(1v)

(ii)
(1)
(1)

r

H=I-11

CUEEAED
TETEE 1'_\ = ~T G e jrr:r

.

67. AL IR G- T GaloTd Hif |

L=

(a)
(h)
(¢)
(d)
ohd
(h
(2)
(3)
(4)

-1
(erern)

ST =, ST

(a) (b)) {c)
a1y vy (1)
(v) (1) ()
(i1} (1) (1v)
(1 (1)

(1)
(1)

r

H=I-11

(=%
()
TN TR 9 STEEl
EEEERIIES

(ii1) TEPIA T FEHERT
(ivy Hifgar 1 gmes Toaid

(d)
(1)
(11)
(i)
(1v)

gl - I

(a) THETH T TS AR (i) AN SHI 3TER U9

(b)
(<)
(d)
A

(=

(1)
(2)
(3)
(4)
JA-063-17

($1E)
g
EEEAGRCEES

(a) (b)) {c)
(1v) (1) (1)
() (1) (v)
(i1} (1) (111)

(d)
(1)

(111}
(1v)

(11)

el - 11
2 (’
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69.

7. Match the List-I with List-11 :
List -1
(a)  “Our Village Chattera’
(b)  “Identify Backward
Village Programme’
(¢)  Right to Information
Movement
(d)  Sangam Radio
Codes :
(a) (b {(c)
(hy () (1 (m
(2 (1) (1) (1)
(3) () (1v) o (11)
(4y () (1) (v)
Paper-1I1

Match the following :

List -1

(Newspaper)

(a)y  Deshdoot

(h)  Udayavani

(¢y  Mathrubhumi

(dy  Damik Pratidan

Codes :

(a)
(@
2) (v

(3y  (un {1v)

4 (v) ()

(bh)y (¢)

() (1)

(if)
(i)

(1)

(1)
(iii)
(1v)

(d)
(i) (i) (v)

(ii)

(1)

(1)

(d)

(1v)

(1v)

List - II
(Language)
Bengali
Malayalam
Kannada

Marathi

Iist - II

(1)  Dcccan Development Socicty

(1)  MEKSS
The Hindustan Times

(iii)

(iv)

Udayavam
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2)
3)
)

-1

(FHT=IL-UH)

HAEE R

(a) (b
(1) ()

(1v) (111)

(iv) (D)

(¢)
(111)
(i)
(ii)
(11)

(1)

(i)
(iii)
(iv)

(d)
(1v)
(ii)
(1)

(1)

S8l

(HTHD)

Eﬁfﬁ-‘ §

I_u-'

70, -1 H G- T AT B

(1)
2)
(3)
(4)

JA-063-17

(d)

(1v)

(1v)

(1)

(1)

() (b) (¢
(1) (i) (111)
(m) () ()
Git) (iv) (i)
(111) (1) (1v)

et

() B [EaoHe AR
(i) TH&HTEUH
(iii) & fEgear 2rgeg

iy

(1v) SO
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Read the following passage and answer questions from 71 to 75 :

The increasing market ortentation ol news media by private media lorces the public
service broadcasting sector to chase for audience rather than present quality news. The days
when reporters got storics because they were good stories that people ought to recad have now
almost completely gone and stories are now gathered because they will mterest the target
audicnce and tempt them to buy the magazine or ncwspaper. The marketable stories arc
desirable enough to tempt journalists to behave uncthically more often than would be the casc
were their motives lor pursuing the story less trained with commercialism. Celebrity 15 now a
major selling pomt for a newspaper or magazine. An terview with a major celebrity 18 very
hard to come by and can take months to sct up. Fees arc sometimes paid and prior questions arc
given to them. This 18 where the star’s public-relations managers are able to select the pictures
to be uscd with the interview and to rcad the interview, giving approval and, it nccessary,
making amendments in the questions. This means that top stars are able to determine which
media carries therr words and pictures, where that appears, and that the story very carefully
maintains their carefully-crafted tmage. Stars are often heard complaining about mntrusion nto
their privacy. Major stars arc not only able to limit their appearances to key media with prior
questions’ approval but they are also able to sufliciently protect their privacy to ensure thal
thosc arc the only stories that get out. Less talented celebritics arc obliged to scek media
cxposure in morc salacious magazines or ncwspapers, but still the principles are the same. Many
ol the so-called snatch pictures of celebrities are carelully posed to ensure maximum publicity
lor the star involved. As most press relations experts will tell you, there’s no such thing as bad
publicity. With celebrity ruling the news agenda, and manufacturcd news ruling celebrity, 1t can
be no surprise that the temptation 1s there for a journalist, working for a publication that 1s not
on the top celebrity’s reading requirements, to bend the rules themselves to get work. Tt 1s all
very well for the elite — politicians, academics, intellectuals and others — to complain about the
dumbing-down of ncwspapers, the replacement of serious political discussion, international
news and mind-broadening imformation with celebrity tithits, but whilst commerce 1s the driving
force for the media, the media will continuc to provide pcople with what they want and that

olten means celebrity gossip.
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TETATEs Ty ) ofEd ST ueE W 71 ¥ 75 o 397 S
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71, Whalt 1s the impact of market ortentation ol news media 7

(1} Incrcasing the number of good reporters.
(2)  Lack of quality ncws.
(3)  Providing olt-beat stories.

(4)  Boost to cthical journalism,

72.  How is marketing orientation influcncing the protession of journalism 7
(1) Compromising with news sources
(2)  Not pursuing rcal ncws storics
(3)  Not getting celebrity news

(4)  Paying fces to attract talent

73. How is celebrity news changing in the face of new news outlets 7
(1) Less talented celebrities seek media exposure
(2 Incrcasc in media freedom
(3) Increase in audiences’ prelerences

(4)  Emergence of new rules for talent hunt

74.  Who arc ruling the news agenda ?
(1) Manulacturers ol news
(2)  Noewspaper recaders
(3) Celebrities

(4)  Salacious magazines

75.  Identity the emerging trend in news production in the wake of media market orientation,
(1Y  Dumbing-down of ncws
(2)  Sertous pohitical discussion
(3)  Acadcmic analysis

(4)  Mind-broadening information
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71,  SSTRET g T =S i U R T T § 2
(1) oT et s 9En 9 gig gg € |
(2)  TOTERITIRE: ETAY S SHTE & T E |

[

(3) AT-dE THER fe@ / giad o ST & |

(4)  THRCHTET AT ST ST e & |

72. TEIRFGET &M & Folasn TAaRIAl AR U 3 e UgT ¢ Y

(1) 9HMER & Hd T I 61 57 @I & |

(2) 7= THERI %I Ha¥ & R ST @& |
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Telims
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(4)  wiqgEE Al % FEE i % o A0 Fa0 59 0 E

74.  TEFER F R T (TS0S) T T W

(1) THEN S @
(2)  TOMEN-TH % A
(4)  SATEE U

75, el & ARG 2F % ST TATER & U T S g B &l e R0
(1) HEMER 2= 9rred ¥ T

(2) TR oIS T

(3) IEREE [gvemol

(4) W g F Jell SR
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