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Question Beoklet No. ... ...
(To be lilled up by the candidate oy Blue/black ba;.fr-par'nr pen) ]
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(Write the aigits in words) ...

Seral No, of OMR Answe: Sheet oo .

Day and Dgha (Signalure of Iny glator) |

INSTRUCTIONS TO CANDIDATES
(Use orly biue/biack bali-point pen in the Space abcve ang on Lotk siges of the Answer Sheet)

1, Within 10 minutes of the issue of the Question Booklet, check the Queston Booklet to
ensure that it contains all the pages in correct sequence nd that no page/question is
missing. In case of faulty Question  Booklet bring if to the naotice of  the
Superinl'endenl;"hwig:la.mﬁ ilhmq_"-di.:ltely t0 obtain a fresh 511&5!i-:ﬂ Bonklet.

2. Do not bring any loose paper, written or blank, inside the Fxamination Hall except the
Admit Card without its envelope, ,

3. A separate Answer Sheet is given. It should not be felded or mutilated A second Ansiver
Sheet shall not e provided. Oniy the Answer Sheet will be evaluated

4. Write your Roll Number and Seriai Nuwiber of the Answer Sheet by pen in the space
provided above,

5. On the front page of the Answer Sheet, write by per your Roll Number in the space
provided at the top, and by darkening the circles at the Gotton, Also, wherever applicable,
write the Question Bookiet Number and the Set Number in appropriate places.

8. No overwriting is allowed in the entries of Roll No. Question Bocklet No. and Set No.
(if any) on OMR shee! and also Roll No. and OMR sheet No. on He Question Booklet.

7. Any changes in the aforesaid entries is to he verified by the invigilator, otherwise i will be
taken as unfairmieans,

8. Each queshion in this Bouklet is followed by four alternative answers. For each question,
vou are to record the corvect option pn the Ansiver Sheet by darkening the nppropriate
circle in the corresponding row of the Answer Sheet, bu ball-point pen as wmentioned in the
guidelines given on the first page of the Answer Sheet.

8. For each question, darken only one circle on the Answver Sheet. If you darken more than
one circle or darken a circle partially, the answer will be treated as incosrect,

10. Note that the answer once filled in ink cannof be changed. If you do not wish to attempt a
question, leave all the circles in the corresponding row blank (such question will be
awarded zero marks).

11. For rough work, use the inner back page of the title cover and the blank page at the end of
this Booklet.

12. Deposit enly the OMR Answer Sheet at the end of the Test,

13. You are not permitted to leave the Examination Hall untl the end of the Test,

14. If a candidate attempts to use any form of unfair means, he/she shall be liable to such
punishment as the Uriversity may determine and impose on him /her.

[Gwifw Préw =t § srfow smavonys o7 2 m 2 |
Totai No. of Printed Pages ; 14
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No. of Questions : 50
T o W : 50

Time : 1 Hour | ! Full Marks : 150
WY : 1 HYET ) [ guifes - 150

Note : (i} Attempt as many questions as you can. Each question carries 3 (ihree)
marks. One mark will be deducted for each incorrect answer. Zero mark
will be awarded for each unattempted question.

mmmwﬁﬁﬁﬁﬁﬁlmﬁ|mm3 (=) 37 = &)
I e TR ¥ [T vw I wrer G v saia aee @ wndie

A 8| .

(ii) If more than one alternative answers seem to be approximate to the correct
answer, chpose the closest one.

T THS IHfedd SR TR IR B e wdw & O Preeaw o8 3% 2

1. Choose the correct sense of organ which has maximum perceiving abilities :

(1) Tongue {2} Ear (3) Eye (4) Nose
wa §F 3t e R w99 Surer gt gaeid &
(1) wirq (2) & {3) f= (4) -
2. Advertising creates
(1) Competition (2) Brand Loyalty
(3) Demand (4) Product Differentiation
reaesfonT hde o= # -
(1) aﬁﬁ:ﬁm (2) F78 AT
(3) EEr= (4) dreFe i
(1) P.T.O.
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2

Advertisements are aimed at :

{1) Members of saciety (2) Markets

(3) Advertising Agencies (4) All of the above
TeqfdTHT e TRA €

(1} 9 & FEedl &7 (2) WHT B

(3) veacigfn coifid # (4) SR T
Advertising adds value fo products by adding o :

(1) Time (2) Place

(3} All of the above () Possession utility
frame 4 diede @ 4 A § B e A

(1) H92 (2) w7

3) T (4) drorer Freferdt

In Adverlising, first stage through which a buyer passes :

(1) Achon (2) Awareness (3) Desire (4) Interest

veaefzfem % uger @, FRTaY U@ @ar Jodr .

(1) TR (2) gL (3) fSumuR (4) gevE

The aim Di advertising 1s useful to ;

(1) Masses {2) An individual

(3) Product (4) Advertisers

CEaCISiorT @7 T8 & JIArh &FT

(1) 7= @ fog (2) UT o & fag

(3) vreTe & (4) Tegeior & f2m

"Tag line" is also known as |

(1) Jaw line (2) Punch line (3) Fix line . (4) Thinline

"B SiEH” B 30 w6 F ) I A 2

D) Sk 2) 4 e (3) frm.eem (4) B args
(2)
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10.

1.

Whe was the father of mevable tvpography ?

(1) William Caxton (2) Bob Dylan

(3) johannes Guitenburg (4) Charles Wilkins
TEEE IV B THF a7 |
(1) fafer™ daweq (2) 9% TEE

(3) SR Tewae (4) =mew fefema

In India. first printing press started in :
(1) Calcutta (2) Goa (3) Madras
AR ® g GifEn 0vr s g

(1) FAHT H (2) T A{3) TENE

Which one of these is not a form of out door advertising ?

{1) Bill board (2) Bus Shelter (3) Kiosk
e 4§ Be-ar JToceR TeaesfiT w1 Wy 7B £ °
(1) BF ars (2) 9 Heey (3) [

Things that are not required for an advertising campaign

(1) A solid marketing plan

(2) Advertising budget

{3) Media buying and planning

(4) Members in the family of a consumer

et fera) vegeiefiin 329 ¥ amavasar T8 €
(1) Y& gLt Hiafe =

(2) gEeEiERin v

(3) TS FT WUITAT FR GAF HIAT

(4) F~IR B ERA @& GEH

(3]

15P1256/17

(4) North Coast

(1) e Fe q

(4) Dangler

(4) T

PG

-
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12. "CC" is a measurement unit in :

(1) Internet Advertising (2) Newspaper Adverhsing
(3) Radio Advertising (4) Outdoor Advertising
'CC A e # |
(1) Fee TSaciEiem @ {2) oI TR
(3) fEar geaefsfinr @ . (4) wgeeR yeaeiERiT @
13. Banner on an Internet is called as :
(1) Web Banner  (2) Web Spider (3) E-stroller {4) Direct Mailer
TEYRE T 4N T HET W 2
() WER ¢ (2) 99 ®WES (3) TR (4) SEWEE R
14. Gravure is a printing process where prints are taken from:
{1) Flat Roller "~ (2) Raised Surface
{3) Depressed Surface (4) Stencil
dar ga [lfEy dree 2 e few ol o & -
(1) w2 Miw A (2) ¥es wda A
(3) fewwe wow | (4) =efee |
15, What is the full formof "TVC" in advertising ?
(1) Television Contest - {2) Television Commercial
(3) Total Viable Count (4) Total Value Customers
teaelEm A TVCH Qi sy qam & 7 !
(1) oo = (2} Teftfaas wafifae
(3) EIed TEA FNT (4} DT Iy FCHY
16. Which one of these is not an Advertising Magazine ?
(1) Pitch {2) 4P's - ~(3) Brand Reporter {4} Vogue
Fr= & & & teaeiEfT freim 787 & 7
(1) fg (2) 4P’ (3) ¥= Rarde (4) @
(4)
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17.

18.

18

15P/256/17

An advertisement spread on two pages of magazine is :

(1) Half Page (2) Double Spread (3) CentreSpread (4) Full Page
M @ 2 O W dar s &

(1) g% 0 (2) Z91 WS (3) Hex WIS (4) BT &
The number one advertising medium for national advertising is :

(1) Movies (2) Magazines (3) Television (4) Newspaper
TS veqergfer & oy werm veactzinT e 2

(1) foem (2) AT (3) cenfaw= (4) AR
CMYK consists of :

{1) Cobaltblue, Magenta, Yellow, Black

(2) Cvan, Magenta, Yellow, Blue

(3) Cyan, Magenta, Yellow, Black

(4) Cobalt blue, Magenta, Yellow, Kiwi Green
CMYKH 2 : |

(1) ®reTee &, Hiwer, Gran, Bren

(2) " Ao, @ =

(3) "aH, Fore, e @ren

(4) PEee =, I, den Fr d=

Choose the right sequence of AIDDA .

(1) Attraction, Interest, Decision, Desire, Action
(2) Attraction, [nterest, Desire, Decision, Action
(3} Action, Interest, Desire, Decision, Attraction
(4) Atlraction, Interest, Demand, Desire, Action
AIDDA @ W8 &9 &l g :

(1) LT, Tove, [Siha=, fearN, e

(2) adwem, spve, o, fefom, e

(3) CgEA, g, funw, fafyem, ade=

(4) g, I, fawrme, RomR, Yo

(5) P.T.O.
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2V, Loy sine Peagle’ sataglireois
(1) Adirtel (2) Nokia {(3) Just Dial (4) Vodafone

“FefaeT daw” €N e
(1) TERee & (2) =fda = (3) WRE SO @ {4) q_OPE &I

22. Which one of these is an advertising agency ?

(1) L, K Swamy : (2) R. K.Laxman
(3) R.K.Swamy (4} P.K.Swamy
59 4 @ &9-w yaeeiEfdT Tl T 7

(1) USo @o gy (2) &0 Do WeRT]
(3) HRo Fo wWH (4) $o e wEh

23. lfapeintis pulina given space
(1) It creates lersion (2) It creates atleniion

(3} It creares no eifecl (4) It creates space

T wwr f@h ng wn W e 9@ige e 9

(1) 7= Tve e weT (2) T8 AT ST HRm

(3;- 7% oY 3T fdde J8 F3m (4) T8 W Fae s
24, U. 5. nwans:

(1) Uniguc Selling Proposition (2} Ultra Selling Publicity

(3) Unigue Startirg Propuosition (4) Umque Selling Publicity

U.S. B 3y 5

(1) Yo O omaien= , (2) ¥y Afert afeafed

(3) g =TT v (4} AP e et id
25. Heis an Ad-man turned Lyricist. Who is he ?

(1) Pivush Panday - (2} Prasoon Joshi

(3} R.K.Swamv (4) Bobby Pawar

(6)
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26.

27.

28.

15P/256/17

TG AR TR S eiwawm i
(1) Tugy qeey (2) a7 @l
(3) ARo THo WH (4) sid AR

Series of Ads with a common theme is krnown as:

(1) TVC - (2) Radio spot
(3) Workshop | (4} Advertising campaign
P A7 @ Wy A ofe IS @ vy ¥
(1) @& (2) & wHie
(3) q@mu™ (4) TegcighyT HaH
Who is known as “Father of modern advertising” ?
(1) Josy Paul (2) Agnello Diaz
(3) Lec Burnett (4) David Ogilvy
"Hred vEreEfiT @ wHe” e v dw g ?
(1) il diel : (2) TS SO
(3) foror gv=¢ (4) s sfrad
Spine is referred to :
(1) Thackness of Book (2) Width of Book
(3} Height of Book {4) Size of Book
g WG HXe §
(1) frar o Rew & (2) fpae & Rey =
(3) Tpema # 83c @I (4) fopama @ W B
Which of the following is a tactic designed to supplement sales people ?
(1) Personal Selling {2) Publicity
(3} Sales promotion {4) Advertising
e & @ Acg Uiod &1 9T o @ e a9 e Ruga fr e ?
(1) u¥=a |fem (2) gfeEe
{3} @’Fﬂ Wﬂ H:} '\‘6-3E-EEI%:1"1
(7) | P.T.O.
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30. In Typography what is the maximum point size ?

(1) 92 points (2) 72 points (3) Quad (4) 3 Centimeters
TRYTE § AFHT g 9EW 9 & 7 |
(1) 92 @rge (2) 72 @rge (3) &are (4) 3 ¥R

31. When celebrihies or satisfied users endores the qualities of a product :

(1) Persanal ad {(2) Testimonial ad
{3) Editorial ad {4) Co-operative ad
vid AehfAdId a1 S I deae A R o) o e #
(1) o e O (2) e 08
(3) EERTE U= (4) @BRitmfe s
32, In Typography, space between 2 characters is :
(1) Leading (2) Tracking (3) Legibility (4) Kerning
TTSURTSI ¥, 2 Fvged @ 4" BT VY B0 B
(1) ofE (2) afEm (3) eohfafEd (4) B
33. Whois the man behind the Latest Indian Rupee Symbol ?
(1) D.Udaya Kumar (2) Lakshv Raghuvanshi
(3) Rajeed Ghoshal (4) R. Hiren Sardesai
T g 98 @ R @ 90 framr gra 207
(1) €le 959 HAR (2) W& g
(3} WdE e (4) 3T¢o ERY wvuE
34. Which Newspaper has initiated the "Teach India" Campaign ?
(1} Hindustan Times (2} Mail Today
(3) The Times of [ndia ~ (4) Economic Times
fre srmam ¥ 8 3fyar e @) <grr R ?
(1) fegwm egm | (2} %o g@
(3) & =T offs gfean (4) sEHife T
(8)
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35. What does "DAVP" stand for ?
(1) Directorate of Advertising and Visual Publicity
(2) Directorate of Audio and Visual Publication
(3) Delhi Advertising and Video Publicity
(4) Directorate for Audio Video Professionals
"DAVP" &1 QU1 %9 71 & 7
(1) SrREeve Jiw (RTefEiarT Us fagere afeafe
(2) TRREERE AHH fED U e gl
(3) ¥ Tswelghm U Aifdar uftaRed
(4) srEeYe Bt sifest fifeq ievaew

38. Advertising that appears on public transport vehicles are known as :

(1) Mation Advertising (2) Transmit Advertising
(3) Transit Advertising (4) Travel Aravel Advertising
qficrs giwdd Sod R F g aow s ¥, 2 &
(1) ®eE ysaesienT (2) ZiEMe Yegeighem
(3) giftre Teaefghim (4) 3¥A A USACiEE
37. Which one is not an Advertising Agency ?
{1) jamesl'Walter Thompsoen {2) Ogilvy and Mather
{3) Wieden + Kennedy (4) Larsen & Toubro
fm # 9 #- ceaeRidT o= 7 7 ?
(1) S dieey I=as (2) NPT U= WeR
3) =T + S (4) @A TS o
38. Vodafone was previously known as
(1) Aircel (2) Hutch - (3} Buzz (4} Docomo.
ASTHF D Igt T TH A A SR AT
(1) = {2) &W (3) & (4) ErEE
' {8) P.T.O.
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39.

40.

41.

42,

43,

"Charlie Chaplin” 1s a brangd ambassador of which shoe polish brand ?

(1) Kiwi (2} Griffin

(3) Nugget (4) Cherry Blossom

At At fra o difew s @ ¥ e # 7

(1) (2) Wfta

(3) =me (4) T SER

Which of the following is a common part of Visualization ?

(1) Layout (2) Design (3) Copy (4) Media
A= 4 A BF-a Ryyergaes @ omT ud § ?

(1) srae (2) RE=TE - (3) = (4) &
Hnérding ‘is a medium of :

{1) Outdoor Publicity (2) Transit Publicity

(3) Point of Purchase Publicity (4) All of the above

& gy 2

(1) amgeEr giefé @ (2) gifeae ufeafd) &
(31%#@@@%% (4} IoTET THE HT

"Buland Bhaarat Ki Buland Tasveer Hamara ...............

(1} Amul (2) Nirma (3) DBaja (4) Tata
(1) ¥ms (2) frem (3) g (4) @

Hue refers to .
(1) Lightness and darkness of colour
{2) Strength and Weakness of a colour
(3) Basicidentity of colour
(d) None bf the above

(10)

-
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& R o el €
(1} TR B TRETE 3R THAE P (2) BFR D Ry IR Navw &
(3} ToR & IRF ngefrd wr (4) SYFE dE TEl

44. An executive in an advertising agency who is a link between a client and
advertising agency :
(1) Marketing executive (2} Account execulive
(3) Chief execuiive (4} Public relation officer
USgeghAT Tl & d1|

(1) =& reegfed (2) wFpve gaegfea
(3) H Ty (4) dfises Rereq o
45. John Gutenbery is the inventor of
(1) Digital Printing () Printing inks
{3) Printing rollers (4) Moveable tvpes
FfA T FTARERE E
(1) Rfyea 2w & (2) T v &
(3) fafer 3= = (4) IS TEH B
48. All of the following are tvpes of outdoor advertising, except :
(1) Paosters (2) Painted walls advertising
(3) Hoarding (4) Gate Fold Layout
frg # ¥ Wl aT9eSR TBITIEraT & UEN B A
(1) ur=ed & (2) 92T AT vEgelEfm B
(3) BifET (4) T Bos ATIT
47. Lower case types extended above the mean line 1s
{1} Body (2} Ascender (3) Kern (4) Arm
A9 T159 W BUY T TN WOR PU CIEE §
(1) @ (2) Y& (3) @ (3) ¥
- (11) P.T.0.
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48. Television Advertising rates vary according to:

{1) Particular time slot (2) Programme being broadcast
(3) The length of ime purchased (4) All of the above

ceffaea 3 gegeigiiT e e & arger 38 o &

() faRire =gw wile (2) s @ign dteae

(3) & AHF CEH RS (4) S9daa Tt

49. Ttis necessary to specify a type by :
(1) Its size and face
(2) Size and strokes
(3) Strokes and serifs
(4) Feasibility and Availability
U TEY & WReTE v o f
(1) ¥5a 3R &6 & IR W
(2) €W 3R T & AN W
(3) T o 9w & mm gw
(4) DfARED ik swafaferd & s w

50. Which Politician is also known as Cartoonist ?

(1) Chandra Swami (2) Jaya Lalita

(3) Bal Thakrey (4) Lalloo Prasad Yadav

FF A FIgnee & w9 § F W Ay @7

(1) = @l (2) St

(3) aret IR (4) e UEIE I8y
(12}
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