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e Please check that this question paper contains 8 printed pages.

¢ (Code number given on the right hand side of the question paper should be
written on the title page of the answer-book by the candidate.

e Please check that this question paper contains 33 questions.
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General Instructions :

(1) This question paper contains 33 questions out of which the candidate
needs to attempt.only 25 questions.

(11)  Question paper is divided into two sections.

SECTION A

o Multiple choice questions / Fill in the blanks/Direct questions :
contains total 12 questions of 1 mark each. Answer any 10 questions.

e Very short answer type questions :@ contains total 7 questions of
2 marks each. Answer any 5 questions.

e Short answer type questions : contains total 7 questions of 3 marks
each. Answer any 5 questions.

SECTION B

e Long answer |/ Essay type questions : contains total 7 questions of
5 marks each. Answer any 5 questions.
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SECTION A

TEaehod 1 U9 (TAh 1 37h)

Multiple Choice Questions (1 mark each)
[HETlcTiRad 4 & Tebegl a@ 3941 & I GIT : 1x10=10

Answer any ten of the following questions :

1. fafafga 8 9 9-91 v {9y fag <1 a0 8 2
(%) Tod (@) 9oy
() 3G CIRCICT

Which one of the following 1s an element of marketing mix ?

(a) Finance (b) Management

(c) Product (d) Accounting

2. Ta=feifigd & & shi-a1 Uk 3Tk IcUTe i1 3SEWT F&7T & ?
() AT (@)  =mel
([M) &% () AT 3L

Which one of the following 1s not an example of industrial product ?

(a)  Shirt (b) Leather
(c) Cotton (d) Office Equipment

3.  3ITC SIad hl 3T ITTEAT & 91 fash! TR Tl B

(%) wEg (@) dfs
([M) et ()  gfeadr
Sales tend to decline after this stage in the life of a product :
(a)  Introduction (b) Growth
(c) Saturation (d) Maturity
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fafafea o @ fFm qea-fufor fifa & smala Saar & oo a9 shawen =i
AT hid &g TR H Sgd HH ShiAd aF hl SITdl & ?

(%) TideagicHh

(@) faves
() SR Yed are

(J) a1 AT STl

Under which of the following pricing policies, a very low price is set to
attract as many buyers as possible ?

(a)  Competitive

(b)  Discriminatory

(c) Penetrating
(d) Follow the leader

T8 g fauum Hifa g oees st=arld a%q w1 oAl 39 4o W Yide= ol &
S8 W 98 T oo 8 ga for=iifa sl 3T 31=d H IUMIRRISTi i ==l STe |
() T ATELO Hild

(@) YA Toshd oI ST Hifd

(M) Rfqeaygtens gea Hifd

(9)  HiH= SFd ged Hiid

It 1s that marketing policy under which the manufacturer of an article

places restriction on the price at which it shall be sold by one
intermediary to another intermediary and ultimately to the consumers.

(a) Followthe L.eader Policy

(b)  Resale Price Maintenance Policy
(c) Non-Competitive Price Policy
(d)  Marginal Cost Price Policy

I8 HHIAST ¥ 9 °E0 H 9WE 61 6y Hid a IR ATSI-AESt 7B H WY
JUNRBIAT I &=d 7

(%) B B AN

(@) Taurfa 98r

(1) ok FER

() 3I9YH U § ls 8

They purchase goods 1n large quantities from the manufacturers and sell
them 1n small lots directly to the consumers :

(a) Small retailers

(b)  Departmental stores
(c) Wholesalers

(d) None of the above
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7. I8 TRl 1= SR sl 3R I 39k A0 H qYT I9eh! AMMGH T AT S=dl & |
(%) A TF
(@) el
(M) PR AR
CIBRELIGI
He sells goods 1n the name of and on the risk of some other trader.
(a) Commission Agent

(b) Auctioneer
(c) Retailer
(d) Manufacturer

8. TIHIGIRgd U ® -9 FHER-UA ¢RI o319 o 91 ¥ Tal g ?
() gHHT Sl 3k gan @ |
(@) 3R Yoo & Hiftg BT 2 |
(1) ufd araeh fosira= bl @FTd STUETHRd Bl @ |
() Ifferdi |feq @t YR S S G Tl ST Tehdl 7. |

Which of the following is true with regard to Newspaper Advertising ?
(a) ~ It has a longer life.

(b) = It has limited coverage.

(c) The cost of advertisement per reader 1s relatively low.

(d)  All.types of people including illiterates can be approached.

9. ARHTA fdshd YT GHER-IF ¢RI fI5i9 39 &9 4 9919 3 |
(%) WSl UTEehl § ARG AFIeh TohaT STTdT 2 |
(@) 32T YTl UTEehl ol AT o IcTTEl bl T HH o I NG HET 8T 8 |
(
(

T) Uk B GHI W Hs AN bl G Y a1 S Hehdl B |
¥)  IUIGl ol fC@rn AT YSid Tohal ST Tehdl B |

Personal Selling and Newspaper Advertising are similar in this respect.
(a)  Prospective customers are personally contacted.

(b)  The purpose 1s to persuade the prospective customers to buy the
company s products.

(c) Message can be conveyed to lots of people at a time.

(d)  The products may be displayed or demonstrated.
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10. TfaRad ¥ 9 9-89 T 959 aream § I g+ fosryam @ 2
9k Y=, 3Tcd 1o, A ArTd, Biferal 9 Hifra
(h) HHRR-YA

(@) dbreTy
CIRSIIESES
(&) s

Which one of the following advertising media has all these
characteristics ?

Wide circulation, Short life, Moderate cost, Limited to literates
(a) Newspapers

(b) Magazines

(¢c) TV

(d) Radio

11. THIRgd § 4 I8 YaT ohl Teh TRVl 2 :
() k1 TUZ TohaT ST Hehell 3 |
(@) fsares. 3T I9YNT |Y-91Y &Il @ |
(1) . 3Hehl AT 3R QT 1 Thal & |
(1) " 3EehT HIFehIehuT ThaT AT Hehall & |

Out of the following, this is a characteristic of service :

(a) It'can'be stored.

(b)  Thereis simultaneous performance and consumption.
(c) It can be-touched and viewed.

(d) It can be standardised.

12. $eWEC TI9YUH o ToIU 8 3162 &1 YA FgT TohdT ST Hehdl |
()  SHATTATSA ToquH
(@) <9 faquHE
() Teieted ToauH
(9)  URHiEh T9uE
This term cannot be used for Internet marketing.
(a)  Online marketing
(b)  Web marketing
(c) Digital marketing
(d)  Traditional marketing
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' ' Very Short Answer Questions (2 marks each)
[elcifEd 4 8 fabgl arer 941 & 3t G0 - 9%5=10

Answer any five of the following questions :

13. TATA (SIRL) AT HHIIHE Tl o sg FA=aT dIdTsy |

Distinguish between Broker and Commission Agent.

14. 39 foqwor areay =61 9uig <HIfST ST 998 BT 9 O © |

Describe that channel of distribution which 1s the shortest and simplest.

15. oih fashareti gra Foiaiett & e & IH arefl foheal @ qarsti &1 389
<hITTT |

State any two services provided by wholesalers to manufacturers.

16. TaHd & foheal @l 39T ol fAfgu |

Write any two objectives of Promotion.

17. €6 2 oI 93949 & @ A1y 9d18y |

State two advantages of direct mail advertising.

18. & HTA hi [olsh! ATAATEH hi SITdl & l Toshal gRI AT ol YA Toh8 TR
gTed R ST Hehdll B 2

How can payment for goods be received by the seller when the goods are
sold online ?

19. A H{2 [quuH i g FHg Fqrse |
State two limitations of Social Media Marketing.

oY I U9 (TAF 3 37h)

Short Answer Questions (3 marks each)

ﬁmﬁ@ﬁﬁ#ﬁﬁ?mw#%maﬁq I%5=15

Answer any five of the following questions :

20. IUYRKT IEGU AT Bldl 8 ? dH JhR shl IUHITHT JEq3AT shl IUYth 3TRLT ot
HHEATST |

What are consumer goods ? Explain three types of consumer goods giving
suitable examples.

21. HMHhIHIU U 3T T TUAd & ? HHhIh{U o hig &l A1 FdIsU |

What do you understand by standardisation ? State any two advantages
of standardisation.

22. Hed YR sl NI ST Tafer shl FHSTET |
Explain the cost plus method of pricing.
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23. S g I % & 1Y d Teh &l darsy |

State two advantages and one disadvantage of Mail Order Business.
24, Tashd Y hi Tohral A9 dohlehl 1 T&T H UM hioTT |

Describe briefly any three sales promotion techniques.

25. I o [OUU | H=IT HiSATSAT 3T & 2 Toheal o9 hl HEET |

What are the difficulties in the marketing of services ? Explain any three.

26. THRI TR dTcil T ISR Wed drell Jof il o s 3F=al 9dTsy |
Distinguish between Skimming the cream and Penetrating price policies.
Qs @
SECTION B
oY I I (TAH 5 3HAh)

Short Answer Questions (5 marks each)
[AETIcTiad 7 @ fabegl aier 391 & 3t T - 5x5=25

Answer any five of the following questions :

27.  Uoh{oT &1 & 2 UehlSi & AT «dIsU |
What is Packaging ? State the advantages of packaging.

28. Hod YRl Bl YNTrd i dTel foheal Ul ekl hl GHIATIT |

Explain any five factors affecting price determination.

29. gl fI34A 1 2 2 39k 1Y a7 43T =7 & 2

What 1s outdoor advertising ? What are 1its advantages and
disadvantages ?

30. TIgmua "1l T T Hd THY T &1l R IR s =nige 2

What factors should be considered while selecting advertising media ?

31. fasaa i v 7=t yfaferfy o =7 fowivamd gt 8 2

What are the characteristics of a good copy of advertisement ?

32. Ueh foshaehdl ¥ o1 AMIA & 70T B AT ? G&Y § Fq18 |

What qualifications and qualities should a salesman possess ? State in
brief.

33. 3T TN TIshd shatedl qT fasharstl o U ford Jop U8R & 2

How 1s selling through Internet helpful to buyers and sellers ?
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