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MASS COMMUNICATION & JOURNALISM

Signature and Name of Invigilator

1. (Signature) OMR Sheet NO. 1 .oooiiiiiiiieiieeeee e
(Name) (To be filled by the Candidate)
2. (Signature) Roll No.
(Name) (In figures as per admission card)
Roll No.

J[RY1]2

Time : 1/, hours]

(In words)

[Maximum Marks : 100

Number of Pages in this Booklet : 16

Number of Questions in this Booklet : 50

Instructions for the Candidates

1. Write your roll number in the space provided on the top of | 1.
this page. 2.

2. This paper consists of fifty multiple-choice type of | 3.
questions.

3. Atthe commencement of examination, the question booklet
will be given to you. In the first 5 minutes, you are requested
to open the booklet and compulsorily examine it as below :
(i) To have access to the Question Booklet, tear off the

paper seal on the edge of this cover page. Do not accept
a booklet without sticker-seal and do not accept an
open booklet.

(ii) Tally the number of pages and number of questions
in the booklet with the information printed on the
cover page. Faulty booklets due to pages/questions
missing or duplicate or not in serial order or any
other discrepancy should be got replaced immediately
by a correct booklet from the invigilator within the
period of 5 minutes. Afterwards, neither the
Question Booklet will be replaced nor any extra
time will be given.

(i) After this verification is over, the OMR Sheet Number | ,
should be entered on this Test Booklet.

4. Each item has four alternative responses marked (A), (B),
(C) and (D). You have to darken the circle as indicated below
on the correct response against each item.

Example :

where (C) is the correct response. 5.

5. Your responses to the items are to be indicated in the OMR
Sheet given inside the Paper I Booklet only. If you mark
at any place other than in the circle in the OMR Sheet, it will

not be evaluated. 6.
6. Read instructions given inside carefully. 7.
7. Rough Work is to be done in the end of this booklet. 8.
8. If you write your Name, Roll Number, Phone Number or

put any mark on any part of the OMR Sheet, except for the
space allotted for the relevant entries, which may disclose
your identity, or use abusive language or employ any other
unfair means, you will render yourself liable to
disqualification.

9. You have to return the test question booklet and Original
OMR Sheet to the invigilators at the end of the examination
compulsorily and must not carry it with you outside the
Examination Hall. You are, however, allowed to carry
duplicate copy of OMR Sheet on conclusion of examination. | 10
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MASS COMMUNICATION & JOURNALISM
Paper - 11

All the questions are compulsory.

Note : This paper contains fifty (50) objective type questions of two (2) marks each.

The Shannon and Weaver model of 7. A licence in copyright matters
communication is : creates in the license
(A) Modular (A) public right
(B) Circular (B) personal right
(C) Linear (C) proprietory right
(D) Non-linear (D) statutory right
The medium that has the widest 8.  The distinction of being the editor of
reach in India is : two major English newspapers, The
(A) Print Times of India and the Statesman
(B) Radio was held by
(C) Television (A) Robert Knight
(D) Internet (B) James Bryce
(C) Peter Reed
The Surgeon-General’s report (D) Rudyard Kipling
focussed on the impact of television
violence on 9. The community radio concept is
(A) youth identified with
(B) women (A) broadcasting
(C) children (B) narrowcasting
(D) ethnic minorities (C) personal casting
(D) podcasting
The ‘Limited effects’ model of mass
communication was a counter to 10. One of the major recommendations
(A) ABX model of the First Press Commission of
(B) Circular model India was I introduction of
(C) Diffusion model (A) Price-page schedule
(D) Hypodermic needle model (B) Right to Information Act
(C) Press freedom as a
The issue of monopoly press was constitutional guarantee
debated extensively during the Prime (D) Codification of journalistic
Ministership of privileges
(A) Jawaharlal Nehru
(B) Indira Gandhi 11. The communication theory of
(C) I K. Gujral developmental communication
(D) H.D. Deve Gowda emphasized
(A) top-down communication
The code of ethics drawn in 1978 (B)  mechanistic communication
was a form of self-censorship by (©) eplsterpologlcal appr (.)aCh
(A) the Indian Languages (D) extensive demonstrations
Newspaper Association 12. A strategy that is integrated into
(B) the Advertlglng Standards communi%:}z;tion for develogpment 18
Council of Indl‘a. (A) religious lecture
(C) The All-India Newspaper (B) social marketing
Editors’ Conference (C) propaganda
The Editors’ Guild (D) rural publicity
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A & |
FER 1 I Te ol Aisel &
(A) TR (B) WHeR
(C) fTaf=r (D) AM-fatER
e ATey TRt WA W Heits ugd €
(A) H5TT (B) Ifear
(C) eAttes (D) T

g5 ST o fefefaa 9 9 fo
T SeAEST o THTE I TRl Eoidl & 2
(A) T

(B) wfgemst

(C) ==

(D) TFESTIT % TCTHETh W

AR H T Thee Hiee”
Fefetad & § g dtesed &1 uiaei™
a1 ?

(A) U U Hiee & |

(B) TR HiEet F |

(C) TewsH Aed & |

(D) TRUSHS Meet Hiee & |

forg TR o BT § U9 & @i
e T e = gt ot 2

(A) ST T8

(B) sfexy el

(C) EH, ToRIA

(D) wEE, airer

1978 H W HIRRT & w7 H Afdeh-
Hfga Thaeh R 3Ted i T o 2

(A) T Zfegd e SUW

TR
(B) R fasmo= A uRug

(C) & e zfvgar =puw ufeey
EaEr )

(D) T UfexX fies
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(D) Hfears feaferT

ITRTTgE Aedt @ Taeren fHad qn
el & 2

(A) SieHET  (B) =R
(C) UG HET (D) UiSshieT

IRA & Y9 UG TR Hl HAUHE

T fa | Heffiad § 9 fegs Seoig

qr ?

(A) ¥eT - T STl

(B) =T &I SAHR AT

(C) ¥ = MR : TH HouTeh
TR % &9 H

(D) UAHRIRAT & [aIOIHeRI
Higareor

faeraTH s ¥OR fhd SO gd W
oo e g € 2

(A) U-SSA FIFHIA

(B) HehHRZH HRIMHIA

(C) TSRt T

(D) UFRigT feu=as™

foehre 2 FOR § S YOI SHHeTd
S €, T &




13. The middle range theory of 21. Which of the following is the

communication was advocated by combination of sound bite and stand
(A) John Fiske up ?
(B) Robert Merton (A) Package
(C) Karl Marx (B) Talking heads
(D) M. S. Archer (C) Voice-over
14. F.R. Leavis stressed on of (D) Supers
media text.
(A) practical criticism 22. The social network medium that has
(B) inter-relatedness gone for global IPO recently is
(C) transience (A) Facebook (B) Twitter
(D) commercial elements (C) Orkut (D) Youtube
15. A universal generalisation is the
main  feature of 23. The soviet media theory had its roots in
explanation. (A) Italian Fascist philosophy

(A) purposive (B) Free enterpri
! rprise approach of the
(B) accidental west

Egg illza(clllilccttll\; Z (C) German ideology
i ‘ _ (D) Japanese imperialist edicts
16. The Likert scale is used to find out

_____ ofitems selected. 24. The readability tests, Fog Index and
(A)  the argumentative structure Reading. Ease score, were first
(B) the meaning employed by
(C)  the ObJeC.UV.eS . (A) newspapers
(D) the discriminative power (B) syndicates
17. In the two-way symmetric model of (C) television networks
public relations, the model of (D) news agencies
communication used is
(A) person-to-person 25. The television news writing these
(B)  group-to-group days includes
(C) person-to-group (A) hyperboles
(D) group-to-person (B) non-sequiturs
18. The single — sheet advertisements (C)  gender-neutral words
printed on one-side are known as (D) uncommon abbreviations
(A) brochures
(B) fliers 26. Assertion (A) : Small and Medium
(C) leaflets newspapers in India will have
(D) posters bleak  future  with  the
. o o corporatisation of mass media.
19. Multi-tasking in journalism is due to Reason (R) : The Union

(A) media globalisation
(B) economic liberalisation
(C) social integration

Government has not declared
media business as an industry
and it is responsible for their

(D) technology convergence bleak future.

20. After determining its advertising (A) Both (A) and (R) are true.
objectives, a company has to set ____ (B) Both (A) and (R) are true, but
for each product. ) (R) is not the correct
(é) agvefttgsmg %trgte%les explanation of (A).

Ecg et e (C)  (A)is true, but (R) is false.
(D) advertisement positioning (D) (A)is false, but (R) is true.
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13.

14.

15.

16.

17.

18.

19.

20.

TRT Fafe o1 2
(A) SHTEE  (B) YE¢ WEH
(C) FAHE= (D) THUH, 3R

TE3R, ofegq = dwiear fawa &
I fear an |

(A) ARG 3T

(B) 37X gxIgdl

(C) e

(D) e awl

HrAitHes IRl Sl T fasiear
g T
(A) TR

(C) ATHATHS

& T fowE @ ur
A & [0 foTe @het &1 3uamT foma
A |
(A) oI T= (B) W acd
(C) =¥ (D) foddt-wife

AT % Z-9-Faafee bt |, T9R &
F T HSe 1 SUANT fohar ST & 2
(A) =R 9 =t

(B) UHE d E

(C) = | g

(D) g & AR

T TEE W gid Famer-dre-fammom
o7 g =19 & ST ST © 2

(A) SR (B) Terad
(C) ToTwoled (D) UEd

TR § “TEeA-HIE”" N HRT &
(A) Tifear vt
(B) 3Tk STRIHIOT
(C) TTHITT TehiehIuT
(D) TRl TRTEIOT

waﬁﬁaﬁuﬁuﬁmw%ﬂﬁ'ﬁm

T B i w3 I
I T HA T |

(A) To=a= Yot

(B) o™ St

(C) To=To o

(D) fosmo witswiim

(B)  STucieTd
(D) frHATeS

21.

22,

23.

24.

25.

26.

fefafed § &9 @ ‘G8veaEe a9

UG T HHOT 2

(A) TS (B) cifeh g
(C) a§-3eR (D) ¥

UGT TR SYead mEm R e & o
Afyaeh SME.31, o fow SR forar T &
(A) HEIH (B) X
(C) e (D) Fzg=

Hifgga Hitear g & ¢ W 9
oo fAfea & 9

(A) eI wrEaTET §9

(B) TR 1 Hord I&H SUTTH

(C) ST faramemT

(D) ST ST

TS T Vel HEterEd § 9
Tohaeh gRT W SR 1T i 7T 9

(A) THEFERYT

(B) fafewrem

(® ST Yo

(D) =51 TSt

oAt % GHMER-ORET H 37T
frefeiad 9 @ =i a1 et € 2

(A) BERETH

(B) A Hifgered

(C) vl o

(D) 3THMR Wi

AR (A) ; Hifear e & faw
BT qO I GHER T H
IRA § Jfere §oeT e |

a6 (R) : 5 WHR 7 Hifear-=gadqy
H Tk T F T H A T
o & IR 9% 39 yfget vias=r
% feTT STEET & |

(A) (A) Tl (R) ST @& |

(B) (A) T (R) ST Tl & AT (A)
T TET THT (R) TET € |

(C) (A) I &, wifehd (R) T € |

(D) (A) T &, wifeh (R) T&t & |
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27.

28.

29.

Assertion (A) : The print media in
India are registering increase
in circulation unlike the
developed countries.

Reason (R) : Increased literacy and
expanding market have
contributed for consolidation
of print media.

(A) Both (A) and (R) are true.

(B) Both (A) and (R) are true, but
(R) is not the correct
explanation of (A).

(C©) (A)istrue, but (R) is false.

(D) (A)is false, but (R) is true.

Assertion (A) The Right to
Information has created
hurdles for good governance in
India.

Reason (R) : The Right to
Information has become a
credible source of news for
mass media for investigative
journalism.

(A) Both (A) and (R) are true.

(B) Both (A) and (R) are true but
(R) is not the correct
explanation of (A).

(C©) (A)istrue, but (R) is false.

(D) (A)is false, but (R) is true.

Assertion (A) : Social networking
can make the Indian political
class watchful and refrain from
getting involved in misdeeds.

Reason (R) : Social media have
made the Arab spring possible
and hence, the Indian political
class is cautious.

(A) Both (A) and (R) are true.

(B) Both (A) and (R) are true, but
(R) is not the correct
explanation of (A).

(C) (A)istrue, but (R) is false.

(D) (A)is false, but (R) is true.

30.

31.

32.

Assertion (A) : The Government has
made legislations on corporate
social responsibility for
effective community relations.

Reason (R) : The corporate giants
must do their bit for national
development.

(A) Both (A) and (R) are true.

(B) Both (A) and (R) are true, but
(R) is not the correct
explanation of (A).

(C) (A)istrue, but (R) is false.

(D) (A)is false, but (R) is true.

Assertion (A) : The Press Council
of India must be converted into
a media council is a matter of
opinion.

Reason (R) : Since the reach and
access of electronic media
have increased tremendously,
there are issues to be
considered involving all of
them.

(A) Both (A) and (R) are true.

(B) Both (A) and (R) are true, but
(R) is not the correct
explanation of (A).

(C) (A)istrue, but (R) is false.

(D) (A)is false, but (R) is true.

Assertion (A) : The obsession of
Indian print media with
politics is a historical legacy.

Reason (R) : Because many political
leaders were associated with
newspapers to advocate the
cause of freedom before 1947.

(A) Both (A) and (R) are true.

(B) Both (A) and (R) are true, but
(R) is not the correct
explanation of (A).

(C©) (A)istrue, but (R) is false.
(D) (A)is false, but (R) is true.
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27. afwwmu (A) : 9RA § e difear 3

28.

29.

foerraeiier 32 st qorT § JAR |
FETTAHE |

% (R) : TERAT ghg T SRR
3 fedfear # 9ge = o
e g & |

(A) (A) @ (R) 3HT W& € |

(B) (A) T (R) ST Tl & AT (A)
T T TRHT (R) T € |

(C) (A)FE & T (R) T € |

(D) (A)TTod &, WfHT (R) TRl & |

AU (A) : o F SIHR F AR
T g@EmEE & fou ey sea=
e |

% (R) : IO & SR AT Hitear
JOT W TEEING 2] U
forveraig diq s T E |

(A) (A) @ (R) 3HT W& € |

(B) (A) @ (R) 3T Tel & @l (A)
T TET THT (R) TET € |

(C) (A)WE T, Al (R) Tod § |

(D) (A) T &, Wi (R) Wel & |

AR (A) : T AeafhT RAE
TSTTeh o7 o1 Hefeh ST & el
T AT | ol 8= | AhaT & |

T (R) : QA Hifear 7 eRa-fom it
A9 s € | 3T 9RAE
TSTTeTeh o Teid & T |

(A) (A) T (R) 31 Tl & |

(B) (A) @ (R) 31 Tel & &l (A)
1 Fel LT (R) Tl & |

(C) (A)WEE, AT (R) T € |

(D) (A) Towd &, Wb (R) Wel € |

30. W (A)

31.

32.

. WHR A TEr
gEEas e ?q fmiEd
Wmﬁa%ﬁwmﬁﬁ%ﬁm

|

% (R) : Jgo ¢ Fmfma =wEr &
T-fahrg | efigr AnEE stev
ST AT |

(A) (A) @ (R) 3FT W€ |

(B) (A) @ (R) T Tl & AT (A)
T TET TRHT (R) TN € |

(C) (A)WE T, Al (R) Tod & |

(D) (A) T &, Wi (R) Wel & |

AW (A) : YRT F U9 UREE H
it § wfaf T T
e U foaR ¢ |

& (R) ; 379 STaih Sl diiedr &
TET UE AR | v gty
gl & T TR A gy Y R
e ST =T |

(A) (A) T (R) 31 Tl & |

(B) (A) @ (R) Al W&l &, oifer
(A) T HEl TEHT (R) TR € |

(C) (A)TEE, AAfBT (R) T € |

(D) (A)7Terd &, @ (R) Wel & |

afirpe (A) . 9RdAE e ditear &
TG o g SR U6
e favea & |

& (R) : i1 1947 T T8l TSIGT &
=g o |

(A) (A) T (R) T W& |

(B) (A) @ (R) THI Wl &, oo
(A) T T&l TIEHoT (R) &l & |

(C) (A) Tl &, eifeh (R) Tt € |

(D) (A) T &, ifhT (R) Wl |
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33.

34.

3s.

Assertion (A) : In times of global
recession, paid news is a
supplementary  source  of
revenue for media houses in
India.

Reason (R) : Media houses in India
have been experiencing
increased production cost and
staff wages in the last few
years.

(A) Both (A) and (R) are true.

(B) Both (A) and (R) are true, but
(R) is not the correct
explanation of (A).

(C) (A)istrue, but (R) is false.
(D) (A)is false, but (R) is true.

Assertion (A) : Editing is a lost art
in print journalism.

Reason (R) : These days, language
precision is not a qualification
for recruitment by newspapers.

(A) Both (A) and (R) are true.

(B) Both (A) and (R) are true, but
(R) is not the correct
explanation of (A).

(C) (A)istrue, but (R) is false.
(D) (A)is false, but (R) is true.

Assertion (A) : The new
international information and
communication order is a dead
horse in a unipolar world.

Reason (R) The developing
countries do not opt for policy
initiatives to strengthen the
global efforts for a new
international and commu-
nication order.

(A) Both (A) and (R) are true.

(B) Both (A) and (R) are true, but
(R) is not the correct
explanation of (A).

(C) (A)istrue, but (R) is false.

(D) (A)is false, but (R) is true.

36.

37.

38.

39.

Identify the chronological sequence
of the following communication
theorists.

(A) Harold Lasswell, Shannon and
Weaver, Theodore Newcomb,
Elisabeth Noelle Neuman.

(B) Shannon and Weaver,
Theodore Newcomb, Elisabeth

Noelle  Newman, Harold
Lasswell.

(C) Theodore Newcomb, Elisabeth
Noelle  Newman, Harold
Lasswell, Shannon and
Weaver.

(D) Shannon and weaver,
Theodore Newcomb, Elisabeth
Noelle Newman, Harold
Lasswell.

Identify the proper sequence of the

films given below in terms of their

historicity.

(A) Swayamvaram, Coolie, Slumdog
Millionaire, Pather Panchali

(B) Pather Panchali, Swayamvaram,
Coolie, Slumdog Millionaire

(C) Coolie, Slumdog Millionaire,
Swayamvaram, Pather Panchali

(D) Slumdog Millionaire, Coolie,
Swayamvaram, Pather Panchali

Identify the sequence of the

following developmental models

chronologically :

(A) Diffusion of  innovation,
dependency, multiplicity,
modernization

(B) Modernization, diffusion of
innovation, dependency,
multiplicity

(C) Multiplicity, = modernization,
diffusion of innovation,
dependency

(D) Dependency, multiplicity,
diffusion of innovation,

modernization

Identify the correct sequence of
following magazines in terms of
their circulation.

(A) India Today, Sarita,
Kangumum, Kumudam
(B) Sarita, Kumudum,

Kungumum, India Today
(C) Kumudum, Kungumum, India
Today, Sarita
(D) India Today,
Kumudum, Sarita

Kungumum,
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33. afwewmed (A) ; afves SOEE! % 8] 36. fF=fofEa dur fogiaented @
T 9Rd % Hitedn WA J Ue-=S FHTHATIAR [T
3T T U WH-EI & | (A) TWeE AEee], T qAT AR,

& (R) : YRT & Hifed IR I8 S 0a %dg{ =g, TiersTee e
W@%%Wwaﬁ% (B) 9 Tl A, REER =i,
SORA-ATE  d &I%haaT H

uferstrelr Fier e, oS
Faghe GIRCol

(A) (A) T (R) & FET € | (C) frier @, temy e

(B) (A) @& (R) ST WEl &, wfepd oA, oS orgae, o9 o
(A) 7 T TLFT (R) & T | 3’01; o

(D) il , PrER =g,

(C) (A) W&, a2 (R) Teid € | NI Vi

(D) (A) T &, @ (R) Wl & | qu'%'sa”

34, e (A) ; Te-uriar 5§ gmme 37. e fee E'% Ufeetrer %

& ® - o (A) T, elgcrl?, e iR,
S oAl e q o w5 (B) UER U, W@EeRH, e,
RS HE e T € | e el |

(A) (A) @1 (R) 39T LT € | (C) ﬁ W@Wﬁﬁﬁm R,

(B) (A) @1 (R) AT Wel &, wifer E“a“f’*' ' .
(A) T T&l TEHoT (R) &l & | (D) meﬁﬁﬁwl . T, TR,

(C) (A) T &, el (R) o & | |

(D) (A) 7o &, AT (R) TE & | 38. F=fefEa ﬁmﬂiﬁ Ateell A

HAHATIR TG -

35. afvud (A) : UF ga fova o 99 (&) TSTT o 2 el
. . TRl e, HieATeser |
ST AT T HAR o (B) Wiedswe, fewmw  aiw
T - E YR, feE, A |

% (R) : fowEeiar 3w 4 F6 (C) HRI=ATE, HieAtzaeH, feweH

LT T FOR AT i G ATE TavE, feue~r |

F &g fRdr Hifd ®r Tipa A H (D) feuefl, wed=dtad), fewrsH

AfYees waTq Tl o | AT T, HiSATZSw T |

(A) (A)W(R)ﬁ@%', 39. fr=fofaa uferst =i SR % SR

(B) (A) @ (R) IT Wl &, &t T TE HH T T
(A) T TE TR (R) &l & | (A) Efear g2, aRkar, HTHE, FHH |

(C) (A) T T, AT (R) Toid ¥ | (B) @, ngl

D) (A) T &, 9fT (R) T & | © FIH ITH, A !

@ ® (D) ean ze, W, FHH, FRA |
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40. Identify the correct sequence of the 43. Match the List — I with List — IL.
following laws of the press. List -1 List - IT
(A) Right to Information Act, (a) ShobhaDe (1) Antagonist of

Copyright Act, Official Secrets Censorship
Act, Contempt of Courts Act (b) Barkha Dutt  (2) Columnist

(B)  Copyright Act, Official Secrets (c) Aswini Sarin (3) T.V. Anchor
Act, Contempt of Courts Act, (d) K. A. Abbas (4) Investigative
Right to Information Act reporting

(C) Official Secrets Act, Copyright Codes :

Act, Contempt of Courts Act,
Right to Information Act (A) Ezll; EZ; 8; 2(21;

(D) Contempt of Courts Act, B @ 3 @ )
Copyright Act, Right to © 3 @ 1) @
Information  Act, Official
Secrets Act ® @ GO @ O

41. Match the List — I with List — II 44. Match the List — I with List — IL.

List - I List — IT List -1 List — 11

(a) BobWood  (1)With malice to (a) Coffingate (1) B.G.

word one and all Verghese
(b) Kuldeep (2)Editor of (b) 2G (2) Gopikrishnan
Nayyar Indian Express Spectrum
(c) Khuswant (3)Investigative expose
Singh Reporting (c) Television  (3) Tarun Tejpal
(d) Arun Shourie (4)Between the (d) MacBride (4) Pranav Roy
Lines Commission
Codes : Codes :
@ () (© @ @ ® (© (@

A 3 @ @G @ A 3 @ O @

B @ @) @ 6 B G @ @

© @ &G © O @ B @

© @ ) 6 G ® @ 3 @ O

42.  Match the List — I with List —II. 45. Match the List — I with List —II :

List — I List — I List — I List — IT

(a) Banner (1) Emergency (a) DAVP (1) International

(b) Sedition (2) Headlines news flow

(¢) Berliner ~ (3) Independence (b) ABC (2) Association

(d) Swadesh (4) Newspaper (c) INS (3) Certification

mitran format (d) NWICO (4) Publicity

Codes : Codes :

@ () (© @ @ ® (© (@

Aa @ GO @ 3 Aa @ 3 @ 3

B & @ @O @ @ @O @ 6 @

e @O @ @ O e @ 6 @ @

@ @ @O G @ @ & @ @O @
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40. T=fafEd o9 HET B GE HA H 43. T — 19 gEr - I § gl 1

(EAQ)\“'E'% - o T -1 = - 11
%:HW e, WRD,I () TS (1) Q@Tﬁ?ﬁ'{z AH
o= ffutay, <=Eerd & HIRRT™
RIS aﬂlﬁlﬁ?:lm THR (b v @)

(B) ) .
A e - (c) e W= (3) A ﬁa»-{
U e, ge (d) FT o=@ (4) @it Refe
aﬂlﬁlwa:lﬁlﬁml %

(C) WHR  TMuEar i, @ b)) © @
LR T A O @ 3 @
s, g B) 2 B @ (1)
AR Afufad |

(D) =@ W SFEEEA ST © ¢ @ L@
HdREe  afufEm,  gEe = G @ @O 2 3
PR IfutEm, W .
TR Sttt | 44. I — 1S g - 11 | gaferd <

. T -1 = - 11
41. — I gt — 11 & gafeTd & 18 T
Waﬁ}-?ﬁ TR - 11 (a) FETIZ (1) =sh. amfs
(a) FTFEEE (1) o A (b) TS FH  (2) TP
7 Ug 3 (c) ZetfasH (3) THOT ATATA
(b) FeRM TR (2) oo TR (d) HFSTEE AT (4) WUE AT
% qHEH HT :
(c) gue g (3) @it Ruifen @ (b (© @
(d) FEOTAN  (4) fwefamT A 3 @ O @
SIS B 3 2 @ @
% @ o CHE o @O 2 3 @
a C

® @@ @ e comm e

© @1 2 @ 3 45. T - [ gt — 11 § gafed &

G @ @O 3 @ g -1 Tt - 11

42, T e 11 g () ST () T
et - I =it - 11 I

(a) IR (1) ST (b) TATHT. (2) TEfgTeE

(b) Ifewm (2) e (c) FETATH. (3) Wicltheher

(c) SR (3) T (d) =g AL, (4) TER

(d) TR A (4) FHERT FHe

- e @ b © @

@ b © (d A @ 3 @ 3

A @ @O @ 3 @ @O @ 3 WD

@ 3 @ @O @ o) 4) (3 ) 1

© O @ @& 3 () () () 2) ()

G @ @O 3 @ (1)
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Read the following passage and answer
question no. 46 to 50.

The term “ethnomethodology” was
thought up by a distinguished sociologist,
Harold Garfinkel. In an article titled *“ The
origins of the term ‘Ethnomethodology’,
Garfinkel explains how he thought up the
name :

“Ethno” seemed to refer, somehow or
other, to the availability to a member of
commonsense knowledge of his society as
commonsense  knowledge  of  the
‘whatever’. If it were ethno-botany, then it
had to do somehow or other with his
knowledge of and his grasp of what were
for members adequate methods of dealing
with botanical matters. Someone from
another society, like an anthropologist in
this case, world recognize the matters as
botanical matters. The member would
employ ethnobotany as adequate grounds
of inference and action in the conduct of
his own affairs in the company of others
like him. It was that plain, and the notion
of “ethnomethodology” or the term
“ethnomethodology” was taken in this

Thus ethnomethodology is interested
in how people think and act in everyday
life situations, in contrast to, for example,
laboratory experiments or focus groups or
other situations in which people recognize
that they are, one way or another, being
studied. ‘Common sense’ becomes a
subject of inquiry, not just a ‘given’ that is
neglected for other concerns.

These interests of ethnomethodologists
have implications for advertising, in that
advertisers want to know how people
make sense of the world and how they
react to  ‘Commonsense’  appeals.
Advertisers want to be able to ‘reach’
targeted segments of the population and to

influence them, which means advertisers
want to understand people’s ‘grounds for
inference’. Thus, ethnomethodology has
important implications when it comes to
making commercials and print
advertisements.

Ethnomethodologists assume that people
have common understandings — which
they don’t always articulate — and this
leads ethnomethodologists to examine how
people reason and what’s behind their
everyday activities. It isn’t easy to find
these common understandings or to
determine how people reason .....

The question arises now. How can
we use ethnomethodology in our research
in communication and media analysis ?
Let me suggest a few answers to this
question.

What ethnomethodology provides us, we
must remember, i1s a way of studying the
codes and unconscious belief systems that
lie behind our utterances and everyday
actions. We can adopt
Ethnomethodological approaches to the
media by asking the same questions.
Ethnomethodologists ask — not about
conversation € but about dialogue in films
and television shows, lyrics in songs, and
similar phenomena.

There are differences between the analysis
of dialogue in media and the analyses that
ethnomethodologists make of real-world
conversations in that dialogue in mass-
mediated texts is created by writers. In a
sense, therefore, when we do research on
dialogue in a film or other mass-mediated
text, we are dealing with a writer’s
perception of the world, but because
writers create texts for large numbers of
people, who presumably share their
perceptions, we can assume that analyzing
dialogue in mediated texts is not that
different from analyzing dialogue in
every day situations.
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et e =t ufew R Ue 9. 46 T 50
T & 3T ST

AT THISTIEN, Bes MRk o &f T |

TGS e wfaty IETEel w3 &
TN H TRG<hel 3 od@r & o 98 98 g
I H hy AT |

“e ST AT T o 39 el 7 el
fFdl 9T W % ®T A ST TAN 6
T ) G T ! STAAT ¥ & | AE T8
AT SFRTd-fasT eidm af 39 el = Fel
3T [ T T WO F Ser S S v
Head A 7A€ | 3T TUT 9 39 "
AHa-fasHl ST Hi S 39 A
FET-TIR T WA AT | 39 9T
I S T AN B B § A @ %
H HBH T AT (R R HRATE F aqie
YR & Y H HHEG-oTEET B FH W
AT | T e TR off R A

o o oidl € 5 ucds Al o Sied § Y
AN WEd § AR A S © | T9h Uiase
TR TATTRIT TH&T0T a7 hisd Heg &
ua ferfa o e o 97w € o e =
fpdt ®0 § I 3neFE A o w1 €
T S ST 6 G0 & S & 7 o e
‘fear a1 fowa, s erg HRon 9 e few
SAaE
AT Gadt oty o foemst = 3
Haar fommom @ uWifod wWd & S9%
o= a8 ST 9ed € 6 @ S
TR 4 Tod & T Q= S o7 &
ufd 9 HY Uidihar o wd & | o,
SHEE & AEF I dH UG =Rl § 3%
3¢ TIfaT AT Tl €, STaeer A I8 §

J-63-12

13

% fomaeEer e & e W eTERe
T ARl € | T8 YBN GEE-Sd Gedr
fafy & 3§ foifa # "Aeqor u9e & 5=
TR 3R fie-fasm oaR fe < € |

AN Sl qEr 99 Bt € — N9 9 guen
gty foeIsi T ANGYH AT € i §9 a1
I ST Bl ST Heb foh AT BT BT o & AR
I e fopameheral & O R W € 2 31
[T Gl 1 Il AT AT gE qF
A HE T EF AN H TFFAE ........ ?

319 UYT 3T € foh g9 HaR SR Hifegar
foveioor & oo YR W HHE-S et
gfafer 1 STAT HE H Ghd & 2 §, TW U &
T AR o g wewE €, 59 e eevg A
TGT & o8 € el & 3TFFT ol aliehl AT T
ST TveTd UoTTer, ST gAY e 3R e
fSharheTal & O € | W HHd-Sa gedr
gfafy foRios ¥ F® WH (PR HHE-SId
et ufefyr & SUTTH @l 3l T Thd & —
qedid % 98 § 9 yP ofuq oAl eiiX
TR I UG & FaTsl o 9N H S |

Hifear ¥ Ha| & fovemer R 39
foveior 9 R erar € S gFe-Sid gadt
yfety forrsT areer & v=iT e & — fava @i
T T ¢ {6 arg-Hifear Sed 9e & Gag
TG R AR o6 S € 1 o7 o7 W g
T 59 g9 Thdl Them a1 39 o9 Hifear dee
TS & Rl Sl G & A & fove % @l &
ey T foar oXa & wife 98 gafere g
£ Hifeh g S8t T& § @ & foau ue
IR YT €, 5 aR | 98 g S € e A
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fogoruy, S Sie @ et § dal &
forgeror @ oot T @ €
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46.

47.

48.

What is meant by ethnomethodology ?

(A) Special sociological research
method.

(B)  Study of a particular group

(C) Ways and methods applied to
study the common-sense
knowledge of a person about

the society

(D) Study of tribal culture

Why do the advertisers show interest

in ethnomethodology ?
(A) To have good understanding

about ethnic goups.

(B) To know how people make
sense of their surrounding and
what influences their decision
making.

(C) To create a market

(D) To make an ad copy

What do  ethnomethodologists

examine ?
(A) The activities of people

(B) The articulations of people

(C) The cultural rules of the
society
(D) The reasoning process of

people and their activities

49.

50.

What are the units the

ethnomethodologists study in films

and TV shows ?

(A) Dialogues and lyrics
(B)  All sounds and music
(C) The main conversations

(D) The themes and sub-themes

Why do mediated text and everyday
conversation are assumed to be the

same ?

(A) There is no

between the real life and

difference

television drama.

(B) Mass media and reality shown
in TV emanate from the same

society

(C) The perception of the writer
about the world and the real
life is considered to be the

same

(D) The perception of the people
as assumed and shared by the
writer and the reality are the

same.
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46.

47.

48.

AHeSTG Tadt ufafy & o9 = J9erd
&9

(A) I TESRTEE SFEyE oy
(B) e fomiy =1 31ema

(C) = &% s ¥ f&dt =l &
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T e R |
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B o & 2
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BT |
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(C) ¥R 9aR LT |

(D) o= 9fq 9= T |

I ST BT & 2

(A) < % ToRameRa™

(B) Nl ol g

(C) THN % Fiehidsh a1

(D) M & dE Uk A I
[ERIEIL]

49.

50.
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fafy g % g F e 2

(A) AR 3T MaTcHshd]
(B) Tt eaf 3T |l
(C) T S
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THM = {7 S 2
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(B) WIE Hifgar X ar KAt
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