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Time allowed : 3 hours Maximum Marks : 60
GIHT~ 73%-?7 :
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v) @V T H Gia-9id 3] & 4 o7ra I GIc1 97 & | 598 & 167 2 Fo1 & I I |

General Instructions :
(1)  This question paper is divided into four sections.
(ii)) Section A contains 9 questions carrying one mark each. Answer all these questions.

(iii) Section B contains 12 Short Answer Type Questions carrying two marks each.
Answer any ten of these questions.

(iv) Section C contains 9 Short Answer Type Questions carrying three marks each.
Answer any seven of these questions.

(v) Section D contains 4 Long Answer Type Questions carrying five marks each.
Answer any two of these questions.

Luig—-<h
Section-A 1 xX9=9

. o 3UTg 1 foh 3T0eaTeha Tl 2 37 h0 T 1 JTH o |1 ITHER WG] AT & hatTd! 2 :

(%) S (@) e

(1) i (7) Tafre

Products that are relatively mexpensive and are purchased frequently with minimal
ettort can be classified as products :

(a) Shopping (b) Convenience

(¢) Industrial (d) Specialty

2. TaT 6 o1 Ush HeAYd W 9" 3cTg fierdn = -

(%) H& 99T W HE T8 (@) QISR ohl IEATA
(1) Ta=T g (F) TIa@or 9oy § g o (0T S

A fundamental part of the distribution function 1s to get the product :
(a) To the rnight place at the right time

(b) Launched into new markets

(¢) To intermediaries

(d) To market to avoid channel conflict
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3d1E 7 ST <hl Y29 o441 & |

(%h) U™ (@) o&d
C)RRERILE] (&) IRl
The 1dentifies the product or brand.

(a) Container (b) Label
(c) Advertisement (d) Warranty

TR TR H & FGiHd Icq1E o Toratul | shH MHA 8 7

CORERIMEEE] (@) fagme niafatert
(1) EeE TidferieR (|F) T8 1 TaaLol Tidraierdt
Which one of the following activities retfers to distribution of products ?
(a) Selling activities (b) Advertising activities
(c) Promotion activities (d) Place or distribution activities
T <! FeAHd RISl SI1 35 J%q & 37T i & -
(%) T (@) 3R
(M) TEm (7) Freqead
1s the basic property of a service which makes it different from a product.
(a) colour (b) size
(c) expensive (d) 1ntangibility
Frr & & 9 Tfard St § e T R 7
(%) YISshH i T (@) Tavaehis
(71)  3(dH GEhR &S CIREEIRISE
All of the following are the examples of unsought goods EXCEPT
(a) Course books (b) Encyclopaedia
(c) Funeral plots (d) Insurance policy
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7. 9 eh U1 31T 3ATG] b oIl T Teh AT Ueh § SATGT YA ToIsha13AT bl MU hidl g, dal

() 3TIF faquE (@) g fogue

(1) Hediodd (aauH (&) Tehishd foruH

When a company distributes its products through a channel of distribution that

includes one or more resellers, this 1S known as

(a) 1ndirect marketing (b) direct marketing

(¢) multi-level marketing (d) 1ntegrated marketing

8. 1= d U I Hi Ush I3 <Al [AE femwar agi 8 7
() 31O (@) W
(1)  ATETehdl (1) SIS

Which of the following is not on¢ of the distinct characteristics of service ?
(a) Untouchability (b) Perishability

(c) Tangibility (d) Inseparability

9.  UTEh Teh 37! Hal IT I UTH i b (cT¢ I8 T &
() oI (@) YeIH Iod

() | qd (&) YU el

This 1s the amount that the customer has to pay to receive a good or service :

(a) Price (b) Daisplay price
(c) Discount price (d) Retail price
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Section — B
= 9 9 fopgl 10 9941 o 3T ST 2 x 10 =20

Answer any ten questions from the following :

10. Tooor 37T farsht o6 aed fohegl b ST 9 3TaT shifoiu |

Distinguish between marketing and selling on any three basis.

1. GeU AU IR AY 8 ?

What 1s meant by a retailer ?

12. AT b foheal el MRl ol Joig ity |

State any two functions of labeling.

13. Toraor aesdt i gftent sl &9 T au3isy |

Explain briefly the role of Channels of distribution.

14, 3IATC Aaq =k I = 3T B 7

What 1s meant by product life cycle ?

15. foarterar 3aarer skl forgl el faRisdisTi vl oo hifsu |

State any two features of luxury products.

16. 3IIC HTohIoh{0] h] L T 2 7

What 1s meant by product standardization ?

17. ot w3 o T |
What 1s meant by sales discount and allowances ?
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18. Toqum fasmr ® o Mgl =11 7gcaqul & ? 9&9 | THesy |

Why 1s pricing an important element in marketing mix ? Explain brietly.

19.  3ATATE fadwor 6t fohgl e T3 1 Iooid hiTau |

State any two limitations of online marketing.

20. Ul & fafy= anedi 6 gt i |

List the various modes of transport.

21, TR BT AT RTE 7

What 1s meant by publicity ?

Qug-T

Section-C

7 1 9 Toheal 91d 9341 o 3T ST : 30T '21

Answer any seven questions from the following :

22. T (YUl e AR hehi bl Icoid hilT |

State uncontrollable factors under pricing.

3. SHId Tashl=hl ST RIT g 7 Toshl 9989 " I8 hd T 8 7

What 1s meant by personal selling ? How 1s 1t different from sales promotion ?

24, I G0 TR A2 7 I8 {hH TehR 14 hidl & 7

What 1s zero level of distribution and how does 1t work ?

25. ot faqur fagor < awIi shl 9899 H 9HeEy |

Explain briefly the elements of extended marketing mix.

26. HUSD I Tohd Jh AT HITSAT TIIUH T TN FhT ST & ? F&T H FUM hitoT |

How 1s Facebook 1s used for social media marketing ? Describe briefly.
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27. 1ol o =T SHTE o <& ohl THTieid i dTct Shieh] shl GHZATST |

Explain the factors atfecting choice of place under distribution.

8.  3TIATHId IcdTel <hl Teheal o TerSIvdIaTl &1 Ioci@ <hifiu |

State any three features of unsought goods.

29. g1 faquE shi foRIdaisTl s Ieoi@ it |

State the features of service marketing.

30. Teh 3IcTC 3UANT o Teheal o9 SATHI T I ShITWU |

State any three benefits of using a product.

WJug — ¢
Section-D
9 1 ¥ Tohrail &l I9A1 o 3T IlU : 2x5=10

Answer any two from the following :

31.  Torel 3TN ICUTG oh ToTT IUATT bl STT Eeh-l ATet TolauT HIEHI Shl &Y H U hIfT |

Describe briefly the distribution channels that can be used for a heavy industrial

product.

32. G4 Ty o Tafi= a1 <1 989 | Ui shifu |

Describe brietly the various elements of promotion.

33.  “IACATE OUM Teh TRIHI Gh foquH & |” THesy |

“Online marketing means hassle free marketing.” Explain.

34. IS99 <5 TN 1 T&Y H THSTSU |

Brietly explain the disadvantages of advertising.
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